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WHY ENFORCE LIQUOR LAWS?
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WHY COMPLIANCE CHECKS?
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√ Compliance checks may reduce crime and alcohol-related problems

•! Enforcing laws prohibiting the sale of alcohol to underage persons can help prevent traffic crashes, the
major cause of death among youth.

•! Teen pregnancy, sexually transmitted diseases, and school dropout rates increase with teen drinking
rates; reducing underage access to alcohol can lower the frequency of these social problems.

•! Fights, vandalism, noise complaints, and other nuisance calls are often caused by young people drinking
alcohol; decreasing youth access to alcohol is an effective tool in preventing these problems and
reducing the time law enforcement spends on these types of complaints.

•! Rape and other crimes of violence involving teens often involve perpetrators and victims who have been
drinking; reducing youth access to alcohol helps fight these crimes.

√ Compliance checks are easy to do

•! Once organized, compliance check operations are easy, quick, and inexpensive.

•! Any officer who has worked the scene of a fatal crash involving youth and alcohol will prefer conducting
compliance checks.

√ Compliance checks send a strong message

•! Well-publicized compliance check operations are good public relations.

•! Compliance operations send a message to the community that providing alcohol to young people is not
acceptable.

•! Publicity surrounding compliance check operations may affect the attitudes of parents and other adult
alcohol providers; they begin to view underage drinking as less acceptable.
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EVIDENCE THAT COMPLIANCE
CHECKS WORK

Sherburne County, Minnesota: 1996 – 1997

√ July 1996

•! Merchant notice of forthcoming checks

•! Education packets sent

•! Server training offered to businesses

•! Notices sent to local governments and the community

√ December 1996

•! First wave of alcohol purchase attempts – 44% failure rate (19 of 43 businesses sold to underage buyers)

•! Law enforcement made immediate contact with businesses

•! Follow-up letter sent to merchants

•! Repeat education offered to businesses that sold

•! Results of first wave of buys sent to local governments and media

√ April-May 1997

•! Second wave of alcohol purchase attempts – 4.6% failure rate (only 2 of 43 businesses sold to underage buyers)

•! Follow-up letters sent to merchants

•! Results submitted to local government and the media

Sherburne County used a multi-disciplinary approach to compliance checks, with an active community education
program led by the Sherburne County Public Health Department. The joint effort, in eight months, increased compliance
with the law over 95%, achieving a 73% reduction in illegal alcohol sales to youth.

Contact:

» Sheriff Bruce Anderson and Officers Don Starry & Steve Olmanson:  (612) 241-2550

» Elk River Police Chief Tom Zerwas and Officers Bryan Vita, Steve Miller, & Bob Kluntz: (612) 441-2324

» Becker Police Chief Kevin Rieland and Officer Dave Eull: (612) 261-4300

PROJECT 21 _ Plattsburgh PD & Clinton County Sheriff’s Department, New York: 1996

√ February 1996

•! First wave of alcohol purchase attempts – 45% failure rate (14 of 31 liquor, convenience, and grocery stores sold to
underage agents)

•! Training for Intervention Procedures for Servers of Alcohol (TIPS) provided at cost for all liquor licensees

√ May 1996

•! Second wave of alcohol purchase attempts – 20% failure rate (9 of 44 businesses sold, no repeat offenders from
first wave)

•! 56% reduction in this crime at this point

√ September 1996

•! Third wave of alcohol purchase attempts – 19% failure rate (7 of 37 businesses sold)

•! At this point, a 28% reduction in underage DWI arrests had been experienced

√ December 1996

•! Fourth wave of alcohol purchase attempts – 3.5% failure rate (2 of 57 businesses sold)
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PROJECT 21 ended its first year with a 92% decrease in the availability of alcohol to those under age 21 from off-sale
businesses, and a decrease in underage DWI arrests, which may have resulted from a decrease in incidents of driving
under the influence.

Contact:

» Community Service Officer Peter Zielinski: (518) 563-0302
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Frequency of

Compliance Checks Average Underage Buy
Rate

12 2 to 6 waves annually 15%
8 1/2 to 1 wave annually 28%
6 1 wave every 3 to 5 years 34%

44 1 time 62%
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CONDUCTING COMPLIANCE CHECKS
PRE-OPERATION ACTIVITIES

Type of Compliance Check
N1,13*-'1&9%2,&,/+1&$4&#$*+"-2'#1&#%1#;&$+132,-$'&4-,(&/$)3&a)3-(5-#,-$'`&25*-'-(,32,-=16&#3-*-'2"6

$3&15)#2,-$'2"7&C,2,1&"29(&2'5&#$)3,&51#-(-$'(&-'&/$)3&a)3-(5-#,-$'&*2/&"-*-,&%$9&#$*+"-2'#1&#%1#;(

*2/&.1&#$'5)#,157&!&#%1#;"-(,&-'&"##$%&'(!"&"-(,(&,%-(&2'5&$,%13&51#-(-$'(&,%2,&/$)&*)(,&*2;1&,$

+"2'&2&()##1((4)"&#$*+"-2'#1&#%1#;&$+132,-$'7

Ordinance Review/Revision
C,2,1&(,2,),1(&231&,%1&+3-*23/&($)3#1&$4&"29&4$3&201I$4I(2"1&1'4$3#1*1',7&&\$#2"&$35-'2'#1(6&%$91=136

*2/&+3$=-51&0312,13&4"18-.-"-,/&,$&"29&1'4$3#1*1',&201'#-1(7&&A4&/$)3&(,2,1&2""$9(&"$#2"&a)3-(5-#,-$'(

,$&25$+,&$35-'2'#1(6&#$'(-513&,%1&4$""$9-'0`

1. Increased license fees to fund the compliance check operation.
_)'5-'0&#$*+"-2'#1&#%1#;(&9-,%&"-#1'(1&411(&-(&2++3$+3-2,17&O'"1((&"-#1'(1&411(&#$=13&,%1&#$(,(&$4

25*-'-(,13-'0&,%1&"-#1'(16&,28+2/13(&231&1441#,-=1"/&().(-5-B-'0&,%1&#$(,&$4&3)''-'0&,%1&"-#1'(15

.)(-'1((7

2. Specific progressive fines for first, second, and subsequent violations.
b$)3&(,2,1&(,2,),1&*2/&+3$=-51&4$3&2&32'01&$4&4-'1(&2'5&"-#1'(1&()(+1'(-$'&2(&,%1&#$'(1>)1'#1&$4

2&"-#1'(11&*2;-'0&2'&-""102"&2"#$%$"&(2"17&&Z)501(&2'5&25*-'-(,32,-=1&2),%$3-,-1(&(1"5$*&-*+$(1

*28-*)*&#$'(1>)1'#1(<&%$91=136&4123&$4&%-0%&4-'1(&$3&"$((&$4&"-#1'(1(&$4,1'&+3$*+,(&"-#1'(11(&,$

4-0%,&#%2301(7&:%1&#$(,&$4&#$*+"-2'#1&#%1#;&$+132,-$'(&0$1(&)+&12#%&,-*1&2&,3-2"&$3&25*-'-(,32,-=1

%123-'0&-(&%1"57&D35-'2'#1(&,%2,&+3$=-51&312($'2."1&2'5&(+1#-4-#&+31()*+,-=1&+3$031((-=1&4-'1(

%2=1&(1=132"&.1'14-,(`

♦! Licensing authorities are more likely to apply penalties to first-time offenders if sanctions are
graduated and the first penalty is not overly severe

♦! Business owners may be less likely to contest charges
♦! The community may see specific graduated consequences as being fairer to the businesses
♦! When egregious violations occur, enforcement authorities can request deviation from the presumed

penalty.

C11&(2*+"1&$35-'2'#1(&-'&"##$%&'(!)&4$3&182*+"1(&$4&+3$031((-=1&+1'2",-1(7

3 . Equal treatment in terms of fines for all three parties involved in an
illegal sale — the buyer, the seller, and the licensee.
F)(-'1((&$9'13(&$4,1'&#$*+"2-'&,%2,&,%1/&#$)"5&.1&+),&$),&$4&.)(-'1((&./&-331(+$'(-."1

1*+"$/11(&$3&/$),%&9%$&#$**-,&,%1&#3-*1&$4&-""102""/&+)3#%2(-'0&2"#$%$"7&:%1/&#"2-*&,%2,

1'4$3#1*1',&5-31#,15&$'"/&2,&"-#1'(11(&-(&'$,&42-37&J=-51'#1&()001(,(&,%2,&-'&($*1&a)3-(5-#,-$'(

1'4$3#1*1',&144$3,(&4$#)(&$'&/$),%6&'$,&25)",&+3$=-513(&$3&"-#1'(11(7&!&LggU&(,)5/&-'5-#2,15&,%2,

4$3&1=13/&LQQQ&2331(,(&$4&LWI&,$&KQI/123I$"5(&4$3&)'513201&+$((1((-$'&$4&2"#$%$"6&$'"/&LSQ

"-#1'(11(&%2=1&2'/&2#,-$'&,2;1'&202-'(,&,%1*6&2'5&$'"/&cc&25)",(&$=13&201&KL&231&#%23015&9-,%

4)3'-(%-'0&2"#$%$"&,$&/$),%7K
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D35-'2'#1(&,%2,&-'#")51&2&d4)""&#-3#"1&$4&31(+$'(-.-"-,/e&2++3$2#%&1>)2"-B1&,%1&#$'(1>)1'#1(&$4&2'

-'-,-2"&$441'(1&4$3&,%1&.)/136&(1""13&2'5&"-#1'(117&&J>)2"&2'5&312($'2."1&4-3(,&$441'(1&4-'1(&*2;1&-,

12(/&4$3&2""&-51',-4-15&+23,-1(&-'=$"=15&9-,%&,%1&=-$"2,-$'&,$&.1&%1"5&1>)2""/&2##$)',2."17

\102"&#$)'(1"&4$3&/$)3&a)3-(5-#,-$'6&C,2,1&!,,$3'1/&[1'132"&$44-#1(6&,%1&C,2,1&\->)$3&1'4$3#1*1',

201'#/6&2'5&(,2,1&*)'-#-+2"&$302'-B2,-$'(&231&2""&0$$5&($)3#1(&4$3&(,2,1I(+1#-4-#&-'4$3*2,-$'&$'&"$#2"

$35-'2'#1&$+,-$'(7

Decisions
E$,1&,%1&#%$-#1(&/$)&*2;1&310235-'0&,%1&4$""$9-'0&-(()1(&-'&,%1&(+2#1&+3$=-515&-'&,%1&N1#-(-$'

H%1#;"-(,6&"##$%&'(!"7

! Type and Quantity of Alcohol to Purchase
H$'(-513&/$),%4)"&53-';-'0&+32#,-#1(&,$&51,13*-'1&,%1&,/+1&2'5&>)2',-,/&$4&2"#$%$"&,$&+)3#%2(1&-'

/$)3&#$*+"-2'#1&#%1#;&$+132,-$'7&A,&-(&01'132""/&.1"-1=15&,%2,&,%131&-(&2&31"2,-$'(%-+&.1,911'&,%1

=$")*1&$4&.113&+)3#%2(15&2'5&,%1&52'013&,%2,&2"#$%$"&(2"1&01'132,1(7&&:%1&P-''1($,2&C)+31*1&H$)3,

-'&^2=2'"-&=7&j-""201&$4&?2,($'&KYK&P-''&UcL6&LSg&E7?7&K57&KYT&VLgWTX&31#$0'-B15&,%2,&2&*-'$3

.)/-'0&KU&.$,,"1(&$4&.113&(%$)"5&.1&18+1#,15&,$&(%231&,%2,&-""102""/&+)3#%2(15&2"#$%$"&9-,%&$,%13

*-'$3(7&&R1'#16&,%1&+)3#%2(1&$4&"23013&=$")*1(&$4&2"#$%$"&()001(,(&0312,13&52'0137

F113&-(&01'132""/&31#$0'-B15&2(&,%1&53-';&$4&#%$-#1&2*$'0&/$)'0&+1$+"17&&:/+-#2"&/$)'0&53-';13(

(1"1#,&#$**$'&2'5&"1((&18+1'(-=1&.32'5(&$4&.1137&?%1'&/$)'0&+1$+"1&#$'()*1&*-815&53-';(6&(911,

53-';(&231&2&#$**$'&#%$-#17

:%1&'115&,$&+31(13=1&-""102""/&($"5&2"#$%$"&2(&1=-51'#1&9-""&-'4")1'#1&,%1&,/+1&$4&2"#$%$"&,$&+)3#%2(1

-'&2'&$'I(2"1&2,,1*+,7&F$,,"15&.113&V9-,%&31,3-1=2."1&#2+(X&-(&,%1&12(-1(,&,/+1&$4&$'I(2"1&+)3#%2(1&,$

+31(13=17&A4&/$)&#%$$(1&,$&+)3#%2(1&*-815&53-';(&$3&0"2((1(&$4&.1136&/$)&*2/&'115&255-,-$'2"

()++"-1(&,$&()##1((4)""/&+31(13=1&,%1&1=-51'#17

√ On-sale purchases:  Single drink

D'I(2"1&1(,2."-(%*1',(&-'#")51&.23(6&31(,2)32',(&2'5&$,%13&.)(-'1((&,%2,&(1""&2"#$%$"&4$3

#$'()*+,-$'&$'&+31*-(1(7&b$),%4)"&.)/13(&)()2""/&+)3#%2(1&2&#$**$'&.113&.32'5&-'&2&.$,,"1

V17076&P-""13&$3&F)5&\-,1X7

√ Off-sale purchases: Six-pack of beer

D44I(2"1&1(,2."-(%*1',(&-'#")51&#$'=1'-1'#1&(,$31(6&03$#13/&(,$31(6&"->)$3&(,$31(&2'5&$,%13

.)(-'1((1(&9%131&'$&$'I(-,1&2"#$%$"&#$'()*+,-$'&-(&2""$9157&b$),%4)"&.)/13(&)()2""/

+)3#%2(1&2&#$**$'&.113&.32'5&-'&#2'(&V17076&P-""13&$3&F)5&\-,1X7

Select quantities to be purchased by considering the impact on the seller, judges, and licensing officials.
Like the “apparent age” issue (see “Hire and Train Buyers” section below), in some jurisdictions the letter of
the law is sufficient and any quantity of alcohol purchased will sustain criminal or administrative sanctions.
In other jurisdictions, however, the quantity purchased and its potential to cause harm may be considered.
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! One Versus Two Officers
P2'/&51+23,*1',(&#$'5)#,&#$*+"-2'#1&#%1#;(&9-,%&$'"/&$'1&$44-#13&2'5&$'1&.)/137&A512""/6&,9$

$44-#13(6&$'1&-'&+"2-'#"$,%1(&2(&2'&$.(13=13&2'5&2&(1#$'5&$),(-51&-'&)'-4$3*6&9-""&+23,-#-+2,1&-'&,%1

#$*+"-2'#1&#%1#;7&R2=-'0&2'&$44-#13&9-,'1((&,%1&(2"1(&,32'(2#,-$'&#2'&1"-*-'2,1&=-3,)2""/&2""

#%2""1'01(&$4&1',32+*1',7&:%1&+31(1'#1&$4&2'&$.(13=-'0&$44-#13&2"($&(-*+"-4-1(&,%1&+$(,I.)/

-51',-4-#2,-$'&$4&,%1&(1""13&2'5&-**15-2,1"/&4$#)(1(&2,,1',-$'&292/&43$*&,%1&.)/13&2'5&$',$&,%1

$44-#13(7

A'&31(123#%-'0&#$*+"-2'#1&#%1#;&$+132,-$'(&2#3$((&,%1&#$)',3/&'$&31+$3,(&9131&4$)'5&$4&.)/13(

.1-'0&-'a)3157&R$91=136&,%1&0312,1(,&(241,/&4$3&.)/13(&#2'&.1&2#%-1=15&-4&,%1/&231&)'513&#"$(1

$.(13=2,-$'&./&2'&$44-#137&b$)3&;'$9"1501&$4&,%1&3-(;&"1=1"&$4&1(,2."-(%*1',(&-'&/$)3&a)3-(5-#,-$'6&2(

91""&2(&.)501,&"-*-,2,-$'(6&9-""&2441#,&/$)3&51#-(-$'&,$&)(1&$'1&$3&,9$&$44-#13(7&A4&)(-'0&,9$&$44-#13(

-(&-*+32#,-#2"6&#$'(-513&2",13'2,-=1(7&N1+23,*1',(&%2=1&()##1((4)""/&#$'5)#,15&#$*+"-2'#1&#%1#;(&-'

9%-#%&,%1&.)/13&#233-1(&2&=-51$&#2*132&-'&2&.2#;+2#;6&2&,32'(*-,,-'0&.$5/&9-31&$3&2&(*2""&,2+1

31#$3513&,$&01'132,1&2&=-51$&$3&2'&2)5-$&31#$35&$4&,%1&(2"1(&,32'(2#,-$'7&A4&2&#2(1&0$1(&,$&,3-2"6&,%-(

(1#$'523/&1=-51'#1&*2/&*-'-*-B1&#%2""1'01(&,$&,%1&.)/13G(&,1(,-*$'/6&2'5&315)#1&,%1&.)351'&$'&,%1

.)/137

! Multiple Buyers/Multiple Purchase Attempts
O(-'0&,9$&$3&*$31&.)/13(&-'&2&#$*+"-2'#1&#%1#;&$+132,-$'&-(&2&*$31&,%$3$)0%&,1(,&$4&2&.)(-'1((G

,1'51'#/&,$&(1""&2"#$%$"&,$&)'513201&/$),%7&:%1&$),#$*1&-'&(-'0"1I.)/13&#%1#;(&312"-(,-#2""/&314"1#,(

,%1&.1%2=-$3&$4&$'"/&$'1&1*+"$/116&9%-#%&*2/&$3&*2/&'$,&.1&31+31(1',2,-=1&$4&,%1&.)(-'1((G&01'132"

+32#,-#1(7&H%1#;(&./&*)",-+"1&.)/13(&231&*$(,&()-,15&,$&.)(-'1((1(&,%2,&%2=1&*$31&,%2'&$'1

1*+"$/11&1'02015&-'&(1""-'0&$3&(13=-'0&2"#$%$"7

!&*)",-+"1I.)/13&2++3$2#%&$4413(&,%1&.)(-'1((&2&0312,13&$++$3,)'-,/&,$&%2=1&2,&"12(,&+23,-2"&()##1((7

H%230-'0&51#-(-$'(&2'5&$3&(1',1'#1h(2'#,-$'&31#$**1'52,-$'(&#$)"5&.1&+3$+$3,-$'2"&,$&,%1&.)(-'1((G

()##1((&-'&#$*+"/-'0&9-,%&,%1&"297&A4&$'1&$3&*$31&.)/13(&231&314)(15&(2"1&V-7176&2&()##1((X6&,%1'&,%1

2#,-$'&,2;1'&202-'(,&,%1&.)(-'1((&4$3&(1""-'0&,$&,%1&$,%13&.)/13V(X&#$)"5&.1&a)(,-4-2."/&315)#157&:$,2"

42-")31&-'&*)",-+"1I.)/13&+)3#%2(1&2,,1*+,(&$4413(&2&(,3$'013&#2(1&4$3&(2'#,-$'(7&!&*)",-+"1I.)/13

+3$#1((&9-""&2"($&%1"+&,$&51412,&230)*1',(&2,,3-.),-'0&,%1&(2"1&,$&,%1&.)/13G(&2++1232'#1&V2++231',

201X&$3&,%1&*-(#$'5)#,&$4&2&(-'0"1&1*+"$/117

J=1'&-4&,%1&#$*+"-2'#1&#%1#;&$+132,-$'&-'=$"=1(&*2;-'0&(-'0"1&+)3#%2(1&2,,1*+,(&2,&12#%&(-,16&-,&-(

%1"+4)"&,$&%2=1&,9$&.)/13(&9$3;&,$01,%137&&F)/13(&231&)()2""/&*$31&#$*4$3,2."1&9%1'&9$3;-'0&9-,%

2'$,%13&+13($'&,%1-3&2017&J*+"$/-'0&,9$&.)/13(&2""$9(&2",13'2,-'0&.)/13(&2,&$44I(2"1&"-#1'(11(6

9%-#%&*2/&$44(1,&,%1&1441#,(&$4&.)(-'1((1(&,%2,&923'&12#%&$,%13&,%2,&#$*+"-2'#1&#%1#;(&231&.1-'0

5$'17&&R2=-'0&,9$&.)/13(&V$'1&2,,1*+,(&,$&+)3#%2(1&2"#$%$"6&,%1&$,%13&5$1(&'$,X&2,&$'I(2"1

1(,2."-(%*1',(&#312,1(&2&*$31&'2,)32"&($#-2"&(1,,-'0&2'5&*-'-*-B1(&,%1&"-;1"-%$$5&,%2,&2&(-'0"1&.)/13

9-""&.1&2++3$2#%15&./&$,%13&#)(,$*13(7&?%1'&2&(-'0"1&.)/13&1',13(&9-,%&2'&$"513&+"2-'#"$,%1(&+$"-#1

$44-#136&92-,+13($'(h.23,1'513(&*2/&+13#1-=1&,%1&+2-3&2(&2&42*-"/&)'-,7&&:%-(&d+231',&1441#,e&*2/

+3$*+,&(2"1(&,%2,&$,%139-(1&9$)"5&'$,&$##)37&&P$(,&201'#-1(&,3/&,$&2=$-5&,%1&+231',&1441#,7
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! Viewing the Buyer
C$*1&$9'13(&2'5&*2'2013(6&24,13&2'&)'513201&(2"1&%2(&$##)3315&-'&,%1-3&1(,2."-(%*1',6&31>)1(,&,$

=-19&,%1&.)/13&,$&2((1((&,%1&.)/13G(&2++231',&2017&J(,2."-(%&+$"-#/&$'&31>)1(,(&,$&=-19&,%1&.)/137

A'4$3*&,%1&$9'13&$3&*2'2013&,%2,&%1&$3&(%1&9-""&%2=1&2'&$++$3,)'-,/&,$&$.(13=1&,%1&.)/13&-'&#$)3,

$3&2,&,%1&25*-'-(,32,-=1&%123-'07&D36&-4&/$)&5$&51#-51&,$&+3$=-51&2&=-19&$4&,%1&.)/136&(%$9&,%1

$9'13h*2'2013&,%1&.)/13G(&AN&#235&V#$=13&,%1&'2*1&2'5&25531((X&2'5&+31I$+132,-$'&M$"23$-5

+%$,$032+%7&:%1&AN&+3$=-51(&+3$$4&$4&2#,)2"&201&2'5&,%1&M$"23$-5&(%$9(&#)331',&2++1232'#17&A4&/$)

51#-51&,$&2""$9&2&5-31#,&=-19&$4&,%1&.)/136&,%1&=-19-'0&(%$)"5&$##)3&$),(-51&2,&,%1&)'*23;15&(>)25

#23&2'5&$'"/&-4&,%1&$9'13h*2'2013&31*2-'(&#2"*7&:%1&$9'13&$3&*2'2013&9-""&.1&-'&2&+)."-#&+"2#1&2'5

,%1&.)/13&#2'&12(-"/&31,312,&-',$&,%1&#3)-(13&(%$)"5&%$(,-"-,/&1'()17

Site Selection
:%1&-512"&#$*+"-2'#1&#%1#;&#2*+2-0'&(/(,1*2,-#2""/&#%1#;(&2""&"-#1'(11(&-'&,%1&a)3-(5-#,-$'7

C)##1((4)"&$+132,-$'(&%2=1&.11'&#$'5)#,15&-'&2&92=1&4$3*2,&-'&9%-#%&2""&"-#1'(11(&231&#%1#;15&$=13&2

(%$3,&+13-$5&$4&,-*17&C$*1&#$**)'-,-1(&%2=1&18+13-1'#15&"$'0I,13*&()##1((&-'&#%2'0-'0&#$*+"-2'#1

32,1(&./&#$'5)#,-'0&92=1(&$4&#$*+"-2'#1&#%1#;(&,9-#1&2'')2""/6&$'&2'&-3310)"23&(#%15)"17&D,%13

()##1((4)"&$+132,-$'(&3)'&$'&2&3$),-'1&+13-$5-#&.2(-(6&-'&9%-#%&2&419&.)(-'1((1(&231&#%1#;15&1=13/

419&911;(7&:%-(&2++3$2#%&2=$-5(&+13-$5(&9%1'&.)(-'1((1(&#2'&.1&312($'2."/&#13,2-'&'$&#%1#;(&9-""

.1&#$'5)#,157

:$&()##1((4)""/&#$)',13&#"2-*(&,%2,&/$)&231&)'42-3"/&,2301,-'0&2&+23,-#)"23&.)(-'1((6&1(,2."-(%&2

+3$,$#$"&514-'-'0&9%-#%&.)(-'1((1(&9-""&.1&#%1#;15&5)3-'0&2'/&+23,-#)"23&$+132,-$'7&:2301,-'0&2

+23,-#)"23&.)(-'1((&,/+1&f&4$3&182*+"1&$44I(2"1&#$'=1'-1'#1&(,$31(&f&"12=1(&,%1&$+132,-$'&$+1'&,$

#$*+"2-',(&$4&42=$3-,-(*7&!'&$44I(2"1&$9'13&*2/&#$*+"2-'&,%2,&$'I(2"1&1(,2."-(%*1',(&5$'G,&01,

#%1#;15&2(&$4,1'7&A512""/6&1=13/&,/+1&$4&"-#1'(11&(%$)"5&18+13-1'#1&2'&1>)2"&51,1331',&1441#,&43$*&2'

1>)2"&"-;1"-%$$5&$4&.1-'0&#%1#;157&!++3$2#%1(&,$&(1"1#,-'0&(-,1(6&-'&$3513&$4&+31()*15&1441#,-=1'1((6

-'#")51`

1.  Random selection7&D.,2-'&2&#$*+"1,1&"-(,&$4&"-#1'(11(<&(1"1#,&2'5&#%1#;&(-,1(&32'5$*"/7

2.  Region7&&A4&31($)3#1(&231&"-*-,156&(1"1#,&$'1&310-$'&$4&,%1&a)3-(5-#,-$'&2'5&2,,1*+,&#%1#;(&2,

2""&"-#1'(11(&9-,%-'&,%2,&23127

3.  Underage sale record7&&]1I#%1#;&(-,1(&,%2,&%2=1&($"5&,$&*-'$3(&-'&123"-13&#%1#;(7

4.  Arrest & investigation source tracking7&H%1#;& .)(-'1((1(& ,%2,& 231& 431>)1',"/

-51',-4-15&2(&,%1&($)3#1(&$4&2"#$%$"&-'&#3-*1&-'=$"=-'0&+1$+"1&9%$&%2=1&.11'&53-';-'0&V$.,2-'

,%-(&-'4$3*2,-$'&43$*&2331(,&2'5&-'=1(,-02,-$'&31+$3,(X7

5.  Complaint-driven checks7&&H%1#;&.)(-'1((1(&-51',-4-15&-'&$,%13&"29&1'4$3#1*1',

-'=1(,-02,-$'(&2(&+$((-."1&($)3#1(&$4&2"#$%$"&4$3&)'513201&+13($'(7&:$&2=$-5&#"2-*(&,%2,

#$*+1,-,$3(&$3&$,%13(&#2'&*2"-#-$)("/&#2)(1&2&.)(-'1((&,$&.1&#%1#;156&5$'G,&#%1#;&,%$(1

1(,2."-(%*1',(&-51',-4-15&-'&2'$'/*$)(&$3&)'=13-4-15&#$*+"2-',(7

6.  License type7&&C1"1#,&.)(-'1((1(&./&"-#1'(1&,/+1&V17076&"->)$3&(,$316&#$'=1'-1'#1&(,$316

31(,2)32',6&.236&1,#7X&2'5&3$,2,1&2*$'0&,/+1(7
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?%1'1=13&+$((-."16&#$'5)#,&4),)31&$+132,-$'(&2,&(-,1(&'$,&-'-,-2""/&,2301,15&)',-"&2""&"-#1'(11(&-'&,%1

a)3-(5-#,-$'&%2=1&.11'&#%1#;15&V18#1+,&4$3&31+12,&=-(-,(&,$&,%$(1&,%2,&42-"15&,%1&4-3(,&#%1#;X7

Lists of alcohol licensees in your jurisdiction can usually be obtained from the issuing
authority or one of the following:

♦! Local licensing authority (clerk of the city or town council).
♦! State Alcohol Beverage Control Agency
♦! State alcohol tax agency

Plan Review
D'#1&/$)&%2=1&*251&-'-,-2"&51#-(-$'(&2'5&%2=1&-51',-4-15&(-,1(&V$3&310-$'(X&,$&.1&#%1#;156&2'5&.14$31

,%1&4-3(,&$+132,-$'6&31=-19&,%1&#$*+"-2'#1&#%1#;&$+132,-$'&+"2'&9-,%&+3$(1#),$3(&2'5&"-#1'(-'0

$44-#-2"(7&:%1&)(1&$4&,%1&$+132,-$'&#%1#;"-(,&V(11&"##$%&'(!*X&*2/&.1&%1"+4)"&9%1'&31=-19-'0&,%1

$+132,-$'&9-,%&$,%13(7

! Town/City Council/County Board
\-#1'(1&25*-'-(,32,-$'&%2(&.$,%&"102"&2'5&+$"-,-#2"&5-*1'(-$'(7&&!&+31I$+132,-$'&%123-'0&$3&*11,-'0

-(&2'&-512"&$++$3,)'-,/&4$3&"29&1'4$3#1*1',&,$&#2""&4$3&()++$3,&$4&,%1&#$*+"-2'#1&#%1#;&$+132,-$'

43$*&+)."-#&%12",%&$44-#-2"(&2'5&#$**)'-,/&03$)+(&$302'-B15&23$)'5&2"#$%$"&-(()1(7&E19(&$4&,%1

#$*+"-2'#1&#%1#;&$+132,-$'&9-""&"-;1"/&+3$*+,&($*1&.)(-'1((&$9'13(&,$&#2""&,%1-3&#-,/&#$)'#-"

*1*.13(7&A512""/6&#$)'#-"&*1*.13(&9-""&%2=1&25=2'#1&;'$9"1501&$4&%$9&2'5&9%/&,%1&#$*+"-2'#1

$+132,-$'&-(&#$'5)#,157&H$)'#-"&*1*.13(6&2#,-'0&2(&,%1&"-#1'(-'0&2),%$3-,/6&%2=1&2'&$."-02,-$'&,$

1'4$3#1&2"#$%$"&"29(&./&-*+$(-'0&#13,2-'&31(,3-#,-$'(&$'&.)(-'1((<&%$91=136&,%1/&231&$4,1'&18+1#,15

,$&+3$*$,1&.)(-'1((&2(&91""7&A4&.)(-'1((&$9'13(&#$*+"2-'&2.$),&)+#$*-'0&#$*+"-2'#1&#%1#;(6

#$)'#-"&*1*.13(&#2'&31(+$'5&9-,%`

89)1+:;&<$2&0,*1&;%,&)+3$0'*;)$+&$+&#$'("<)+4&6);%&")=2$0&"*6.&)+&;%,&+$;)#,&",;;,0&<$2&0,#,)>,1?@

89$+:;&<$2&-+$6&%$6&'2#%&#0)',&*+1&$;%,0&(0$A",'.&)+&$20&#$''2+);<&*0,&0,"*;,1&;$&2+1,0*4,&10)+-)+4?@

J=2")2,1&,%1&+$"-,-#2"&#"-*2,1&-'&/$)3&a)3-(5-#,-$'&2'5&#$'(-513&#2""-'0&.$,%&#-,-B1'(&2'5&18+13,(&$'

2"#$%$"&-(()1(&,$&+3$=-51&,1(,-*$'/&$'&,%1&=2")1&$4&#$*+"-2'#1&#%1#;(&2,&2&#$)'#-"&*11,-'07&C$)3#1(

$4&#315-."1&18+13,(&-'#")51`

♦! State Department of Health staff
♦! Local county or city public health staff
♦! Community or regional prevention coalitions
♦! A doctor or nurse from the local hospital emergency department
♦! College or university faculty and staff who research youth alcohol use
♦! Local drug and alcohol counselors — from clinics, private practice, schools, local hospitals, or

professional organizations
♦! Youth who are concerned about the issue



ALCOHOL EPIDEMIOLOGY PROGRAM                             UNIVERSITY OF MINNESOTA

Prior Notice
J5)#2,1&,%1&#$**)'-,/&2'5&.)(-'1((1(&2.$),&"->)$3&"29(&2'5&+3$=-51&'$,-#1&,%2,&#$*+"-2'#1&#%1#;(

9-""&.1&#$'5)#,15&($*1,-*1&-'&,%1&'18,&/1237&:%1&#$**)'-,/&+$"-#-'0&*$=1*1',&314"1#,(&,%1

18+1#,2,-$'(&$4&*2'/&#-,-B1'(&,%2,6&-'&255-,-$'&,$&#3-*1&-'=1(,-02,-$'&2'5&#3-*-'2"&+3$(1#),-$'6&"29

1'4$3#1*1',&201'#-1(&+"2/&2&+3$2#,-=1&3$"1&-'&#3-*1&+31=1',-$'7&M3-$3&'$,-#1&,$&.$,%&,%1&"-#1'(11(&2'5

,%1&#$**)'-,/&9-""&+3$=-51`

•!Reduced rates of sales to youth7& &]1(123#%&(%$9(&2.$),&TQk&$4&.)(-'1((1(&(1""

2"#$%$"&,$&)'513201&.)/13(7S&&?%1'&%2"4&$4&.)(-'1((1(&#%1#;15&4$3&#$*+"-2'#1&9-,%&2"#$%$"

"29(&(1""&,$&/$),%6&+3$(1#),-$'&*2/&.1&5-44-#)",7&&M3$(1#),-$'&$4&$441'513(&*2/&.1&12(-13&-4&/$)

#2'&(%$9&,%2,&,%1&#$'5)#,&-'&>)1(,-$'&-(&18#1+,-$'2"6&'$,&#$**$'7&N1+23,*1',(&%2=1&4$)'5

,%2,&15)#2,-'0&+1$+"1&-'=$"=15&9-,%&2"#$%$"&(2"1(6&0-=-'0&+3-$3&'$,-#1&$4&#$*+"-2'#1&#%1#;(6

2'5&4$""$9-'0&)+&9-,%&923'-'0I$'"/&#%1#;(6&%1"+(&.3-'0&2&*2a$3-,/&$4&,%1&.)(-'1((1(&-',$

#$*+"-2'#17&:%)(6&,%1&(*2""&+13#1',201&$4&.)(-'1((1(&,%2,&(1""&,$&/$),%&24,13&31#1-=-'0&'$,-#1

2'5&923'-'0I$'"/&#%1#;(&18%-.-,&18#1+,-$'2"&.1%2=-$36&2'5&+3$(1#),-$'&*2/&.1&12(-137

•!Increased awareness of liquor laws7!&P13#%2',& ()3=1/(& 2'5& 4$#)(&03$)+(&9-,%

*2'2013(&2'5&$9'13(&$4&2"#$%$"&1(,2."-(%*1',(&-'5-#2,1&,%2,&*$(,&+1$+"1&9%$&(1""&2"#$%$"&5$

'$,&18+1#,&$3&4123&1'4$3#1*1',&$4&"->)$3&"29(7U&&&M3$=-5-'0&'$,-#1&,$&.)(-'1((1(&$4&)+#$*-'0

#$*+"-2'#1&#%1#;(&*2/&#312,1&,%1&+13#1+,-$'&2*$'0&(,244&,%2,&1'4$3#1*1',&9-""&$##)36&9%-#%

$4,1'&(13=1(&2(&2&51,1331',&,$&*2;-'0&2'&-""102"&(2"17

•!Improved case outcomes7&Z)501(&2'5&"-#1'(-'0&2),%$3-,-1(&*2/&.1&*$31&"-;1"/&,$&,2;1

2#,-$'&202-'(,&'$'I#$*+"-2',&.)(-'1((1(&,%2,&%2=1&31#1-=15&15)#2,-$'&2'5&923'-'0(&2.$),

)+#$*-'0&#$*+"-2'#1&#%1#;(7

•!Support from the business community7&:%1&.)(-'1((&#$**)'-,/&9-""&.1&*$31

"-;1"/&,$&()++$3,&,%1&"29&1'4$3#1*1',&201'#/&-4&,%1/&411"&,%1/&%25&42-3&923'-'0(&$4&)+#$*-'0

#%1#;(&2'5&15)#2,-$'2"&()++$3,7

! How to Inform Businesses
?3-,1&2&"1,,13&,$&2""&2"#$%$"&(2"1(&"-#1'(11(&9%$&9-""&.1&+23,&$4&/$)3&#$*+"-2'#1&#%1#;&$+132,-$'

-'5-#2,-'0&,%2,&/$)&9-""&($$'&.1&#$'5)#,-'0&#$*+"-2'#1&#%1#;(&-'&,%1-3&23127&A'#")51&-'&,%1&"1,,13

31#$**1'52,-$'(&4$3&%$9&,%1&.)(-'1((&#2'&1'()31&#$*+"-2'#1&9-,%&,%1&"29&V(11&(2*+"1&'$,-#1&"1,,13

-'&"##$%&'(!+X7&]1(+$'(-."1&.1=13201&(13=-#1&,32-'-'0&-(&31#$**1'515&4$3&2""&(13=13(h(1""13(7&!&"-(,

$4&'2,-$'2"&,32-'-'0&+3$032*(&-(&2,,2#%15&2(&"##$%&'(!,7&&F$,%&,%1&#$',1',(&$4&,%1&'$,-#1&"1,,13&2'5

,%1&*2''13&-'&9%-#%&-,&-(&51"-=1315&#$**)'-#2,1&,%1&(13-$)('1((&$4&#$*+"/-'0&9-,%&2"#$%$"&(2"1(

"29(7&^11+&2&31#$35&,%2,&2&"1,,13&92(&51"-=1315&2(&1=-51'#1&$4&'$,-#1&4$3&#3-*-'2"&$3&25*-'-(,32,-=1

%123-'0(&V(11&(2*+"1&31#1-+,&-'&"##$%&'(!-X7&&H%$$(1&$'1&$4&,%1&4$""$9-'0&*1,%$5(&$4&51"-=13-'0&,%1

"1,,13`
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» Ideally, have officers deliver the letters to the business owners and obtain signed receipts. Personal

delivery of the notice letter sends a powerful message to business owners about the seriousness of the
enforcement effort. Direct contact with establishment staff provides an opportunity for officers to answer
questions and highlight critical elements of the laws.

» Mail letters “certified–return receipt requested.”

» Require licensees to attend annual (monthly or quarterly in large jurisdictions) licensee training

programs at which licensees receive a notice letter. Typically, these training programs involve a one-
morning session where law enforcement, public health, and licensing authorities present information on
laws and compliance strategies for preventing the sale of alcohol to underage or intoxicated persons.
Some jurisdictions combine license renewal with a training session (i.e., licensees pick up their renewed
licenses at a three-hour educational session).

C1'5-'0&'$,-#1(&,%3$)0%&(,2'5235&*2-"&#233-1(&*)#%&"1((&-*+2#,&,%2'&%2'5I51"-=13/&2'5&+3$=-51(&'$

1=-51'#1&,%2,&,%1&"->)$3&"-#1'(11&2#,)2""/&31#1-=15&,%1&'$,-#17&&A'&255-,-$'&,$&,%1&"1,,136&2'$,%13

*1,%$5&$4&-'4$3*-'0&.)(-'1((1(&$4&)+#$*-'0&#$*+"-2'#1&#%1#;(&2'5&.)-"5-'0&.)(-'1((&()++$3,&-(&,$

1'#$)3201&+2,3$"&$44-#13(&,$&5-(#)((&"->)$3&"29(&9-,%&(13=13(h(1""13(&2,&1(,2."-(%*1',(&,%2,&9-""&.1

#%1#;157&O(-'0&#2()2"&d#$4411&(,$+(e&5)3-'0&>)-1,&,-*1(&$'&24,13'$$'&2'5&1=1'-'0&(%-4,(6&$44-#13(&#2'

15)#2,1&9%-"1&.)-"5-'0&)(14)"&#$',2#,(&2*$'0&,%1(1&d1/1(&2'5&123(e&$4&,%1&#$**)'-,/7&!&dC,$+&i

:2";e&$),"-'1&-(&2,,2#%15&2(&"##$%&'(!.7

! Why and How to Inform the Community
!''$)'#1*1',(&-'&"$#2"&*15-2&V:j6&325-$6&'19(+2+13(6&+$(,13(&$'&#$**)'-,/&.)""1,-'&.$235(6

(#%$$"&+2+13(6&1,#7X&2'5&+31(1',2,-$'(&./&$44-#13(&,$&#$**)'-,/&03$)+(&#2'&+3$=-51&+)."-#&'$,-#1&$4

)+#$*-'0&#$*+"-2'#1&#%1#;&$+132,-$'(7&C2*+"1&+)."-#&(13=-#1&(#3-+,(6&+$(,13(6&2'5&+3-',&25(&231

-'#")515&-'&"##$%&'/$0!12!32!4!57&E$,-4/-'0&,%1&#$**)'-,/&$4&)+#$*-'0&#$*+"-2'#1&#%1#;(&-(

.1'14-#-2"&-'&,%1&4$""$9-'0&92/(`

» Community members are inoculated against objecting to the compliance check operation, and may

be more likely to ask why businesses sell alcohol to youth when they know it is illegal.

» Provides further notification to alcohol business owners and sellers/servers that compliance check

operations will be conducted.

» Heightens the attention of parents and other adults to underage alcohol use. Messages directed to

adults may decrease youth access to alcohol in the home, at keg parties, or through other adults in the
community.

» Builds support for compliance checks from the community at-large.  Many citizens are concerned

about youth alcohol use and will be supportive of efforts to reduce illegal youth access to alcohol.
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Hire and Train Buyers

! Paid versus Volunteer Buyers
A(()1(&,$&#$'(-513&-'#")51`

√ Paid buyers may be covered by municipal insurance in the event of accident or injury.

√ Some prosecutors consider paid buyers to be more credible in court.  Paid employees are seen as

professional and are less susceptible to being characterized as anti-alcohol crusaders.

√ Recruiting volunteer participants may be difficult or time-consuming.

√ Paid buyers are often more committed to being available for court/administrative hearings.

Volunteers may be necessary due to lack of funds or to avoid bureaucratic hassles.

M2/&(%$)"5&'$,&.1&31"2,15&-'&2'/&92/&,$&+)3#%2(1&2,,1*+,&()##1((&$3&42-")31&32,1(7&:%1&,/+-#2"&32,1

$4&+2/&4$3&()#%&.)/13(&-'&"2301&#-,-1(&-(&2++3$8-*2,1"/&lc&,$&lg&+13&%$)37&P2,#%&.)/13&9201(&,$

+31=2-"-'0&9201(&-'&,%1&"$#2"&#$**)'-,/7

! Apparent Age
!'&2'2"/(-(&$4&,%1&+$"-,-#2"&2'5&"102"&#"-*2,1&$4&/$)3&a)3-(5-#,-$'&9-""&0$=13'&,%1&18,1',&,$&9%-#%&/$)

'115&,$&2((1((&d2++231',&201e&-'&.)/13&(1"1#,-$'7&_$3&*2'/&a)501(&2'5&#-,/&#$)'#-"(6&,%1&$'"/

1=-51'#1&'11515&$4&2'&-""102"&(2"1&-(&+3$$4&$4&,%1&.)/13G(&201&2'5&,%2,&2&(2"1&92(&*2517&R$91=136

($*1&.)(-'1((&$9'13(6&(1""13(h(13=13(6&a)501(6&2'5&#$)'#-"+13($'(&.1"-1=1&,%2,&d2++231',&201e

92332',(&#$'(-5132,-$'7&:%1/&*2/&230)1&,%2,&2'/&d312($'2."1&+13($'e&9$)"5&%2=1&#$'(-51315&2'

$"513I2++123-'0&.)/13&,$&.1&201&KL6&310235"1((&$4&2#,)2"&2017&H$)',13&5141'(1(&$4&2++231',&201&-'&,%1

4$""$9-'0&92/(`

♦!Hold an age assessment panel before hiring buyers (see Appendix K).

♦!Call sellers and servers who refused to sell to the buyer as witnesses in administrative or criminal
hearings.

! Sources of Buyers

√ Law enforcement cadet programs

√ Criminal justice college courses

√ Ads in college newspapers

√ Youth (known by other police departments) who aspire to be law enforcement officers

√ Children or relatives of departmental personnel

C11&(2*+"1&.)/13&31#3)-,*1',&4"/13&2'5&'19(+2+13&25=13,-(1*1',&-'&"##$%&'/$0!6!7%&!87

Departments with limited resources should consider soliciting the assistance of local MADD/SADD members,
explorer posts, health departments or other similar groups to recruit and select buyers.  Once buyers have
been located and trained, departments may wish to consider sharing the resource with other police
departments.
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! Buyer Characteristics

√ Age 18 to 197&!=$-5&,%1&.$3513"-'1&201&$4&KQ&,$&%1"+&2=$-5&d2++231',&201e&#%2""1'01(&$3

#$'4)(-$'&-4&,%1&.)/13&,)3'(&KL&.1,911'&+)3#%2(1&2'5&,1(,-*$'/7

√ Appearance.

_1*2"1&f&"-,,"1&$3&'$&*2;1)+6&#2()2"&2,,-316&2=13201&%1-0%,&2'5&.)-"57

P2"1&f&'$&42#-2"&%2-36&#2()2"&2,,-316&2=13201&%1-0%,&2'5&.)-"57

√ Drinking behavior7&C$*1&+3$(1#),$3(&+31413&#$*+"-2'#1&#%1#;(&,$&-'=$"=1&.)/13(&9%$

%2=1&'1=13&+)3#%2(15&$3&+$((1((15&2"#$%$"&-""102""/6&2'5&9%$&#$**-,&,$&'$,&+)3#%2(-'0&$3

+$((1((-'0&2"#$%$"&,%3$)0%$),&,%1&5)32,-$'&$4&,%1&+3$a1#,&V-'#")5-'0&#$)3,&+3$#115-'0(X7&H%1#;

9-,%&/$)3&+3$(1#),$37

√ Witness7&F)/13(&*)(,&.1&9-""-'0&,$&,1(,-4/&-'&#$)3,&$3&2,&25*-'-(,32,-=1&%123-'0(7

! Buyer Training
C11&"##$%&'(!9&4$3&51,2-"(&$'&.)/13&,32-'-'07

Logistics

!  Site Packet Preparation
!((1*."1&+2#;1,(&4$3&12#%&(-,1&.14$31&,%1&52,1&$4&,%1&#$*+"-2'#1&#%1#;&$+132,-$'&V(11

"##$%&'(!:&4$3&2&#%1#;"-(,&$4&9%2,&,$&-'#")51&-'&(-,1&+2#;1,(X7&A4&/$)3&a)3-(5-#,-$'&9-""&#%1#;&2&"2301

')*.13&$4&"-#1'(11(6&,%1&"$#2"&J8+"$313(&$3&2&C!NN&03$)+&*2/&.1&2."1&,$&%1"+&9-,%&,%1&+2#;1,

2((1*."/&+3$#1((7

! Plan Routes
J(,2."-(%&,2301,&"-(,(&9-,%&(+1#-4-15&#3-,13-2&V32'5$*6&310-$'6&1,#7X7&&M31+231&*2+(&,%2,&(%$9&,%1

"$#2,-$'&$4&12#%&1(,2."-(%*1',&2'5&,%1&$3513&-'&9%-#%&,%1&+)3#%2(1&2,,1*+,(&(%$)"5&$##)37

! Schedule Buyers/Officers
M31+231&2&9$3;&(#%15)"1&4$3&.)/13(&2'5&$44-#13(&9%$&9-""&+134$3*&,%1&#$*+"-2'#1&#%1#;(7

! Obtain and Document Cash
D.,2-'&#2(%&,$&.1&)(15&-'&,%1&+)3#%2(1&2,,1*+,(7&&^11+&2##$)',-'0&31#$35(&$4&*$'1/&(+1',&2,&12#%

1(,2."-(%*1',7&&C$*1&51+23,*1',(&5$#)*1',&2'5&,32#;&(13-2"&')*.13(&$4&.-""(&4$3&1=-51'#17

! &Obtain and Prepare Evidence Containers
H%1#;&9-,%&/$)3&4$31'(-#&"2.$32,$3/&4$3&,%1-3&31>)-31*1',(7&!(&2'&182*+"1&$4&$'1&(,2,1G(

31>)-31*1',(6&,%1&P-''1($,2&F)312)&$4&H3-*-'2"&!++31%1'(-$'6&_$31'(-#&\2.$32,$3/6&!"#$%$"

C1#,-$'&31#$**1'5(&,%1&)(1&$4&K&$B7&E2"01'1&+"2(,-#&.$,,"1(6&2'&RNMJ&,/+1&+"2(,-#&+3$5)#,6&4$3

+31(13=-'0&2"#$%$"&(2*+"1(&43$*&$+1'&#$',2-'13(7&&D'1&($)3#1&4$3&,%1(1&.$,,"1(&-(&j?]&VLIcQQIgSKI

TQQQ<&+3$5)#,&mLWLKTIQKYX7&&O'$+1'15&#$',2-'13(&2'5&,%$(1&9-,%&(#319&#2+(&,%2,&#2'&.1&(12"15

2-3,-0%,&#2'&.1&+31(13=15&2(&-(7&&C2*+"1(&(,$315&4$3&"$'0&+13-$5(&-'&#$',2-'13(&,%2,&231&'$,&2-3,-0%,

V17076&2'&$+1'15&.113&#2'&(12"15&9-,%&,2+1X&*2/&"$(1&1=-51',-23/&=2")16&2(&,%1&2"#$%$"&9-""&1=2+$32,17

A512""/&(2*+"1(&43$*&$+1'&#$',2-'13(&9-""&.1&3143-0132,156&.),&,%1/&(%$)"5&'$,&.1&43$B1'7&&?23*

(,$3201&-(&2##1+,2."1<&%$91=136&(2*+"1(&9-""&51,13-$32,1&-4&(,$315&4$3&2&"$'0&+13-$5&$4&,-*17
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IMPLEMENTING THE COMPLIANCE CHECK

_$""$9&,%1&(,1+(&.1"$9&,$&-*+"1*1',&,%1&#$*+"-2'#1&#%1#;&+)3#%2(1&2,,1*+,`

1.! Photograph the buyer.  (Repeat each day – document  and preserve as evidence)

2.! Search the buyer to document that he/she is not carrying extra cash and/or age identification.

3.! Briefly review training. (See appendix N)

AT EACH SITE:

4.! Distribute purchase attempt cash to the buyer.

5.! Plainclothes officer enters establishment; exits if conditions are inappropriate for check. (Use of a
plainclothes officer inside the establishment is optional but strongly recommended; small agencies may
need to swap officers with neighboring agencies to avoid recognition of the officer by the sellers).

6.! Buyer enters and selects six-pack of beer (off-sale) or places order for a bottle of beer (on-sale).

7.! Buyer and plainclothes officer witness seller/server’s refusal or sale (see buyer training in Appendix N
for detailed buyer protocol). Buyer does not consume any alcohol!

8.! If using two buyers, second buyer enters and makes a second purchase attempt, from a different
employee if possible (confrontation of the sellers should occur after the last buy attempt in the
establishment).

9.! IMMEDIATE POST-BUY CONTACT PROCEDURE: Plainclothes officer approaches server/seller,
explains check, and signals uniformed officer by radio to enter the site.

DELAYED POST-BUY CONTACT PROCEDURE: Officer exits site and fully documents sale with
sufficient detail to ensure identification of the individual seller when contact is made at a later time.

AT THE TIME OF CONTACT:

10.!Uniformed officer enters. Seller/server identified and probable cause transferred from plainclothes
to uniformed officer.

11.!Uniformed officer processes seller/server and oversees notification of business management.
A.!Success (no-sale).  Issues congratulations (immediately provides positive feedback) and

identifies seller as a possible witness of apparent age.
B.!Failure (sale).  Issues warning, summons/citation or notice of intent to refer the case for charges.

12.!Buyer/plainclothes officer processes (bag and tag) evidence, monitors buyer(s) and insures
their safety.

13.!Buyer/plainclothes officer exit to cruiser to complete reports, review buyer’s report prior to
starting next purchase attempt and prepare for the next check.

14.!Viewing of buyer’s photograph ID upon owner/manager request.

15.!Uniformed officer clears.

16.!Process repeated at next assigned target business.
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17.!At the end of the shift complete all reports and log in evidence.

18.!Refer reports to appropriate authority for criminal or administrative charges.

Report Writing
F)(-'1((1(&,%2,&42#1&"-#1'(1&()(+1'(-$'&$3&31=$#2,-$'6&2'5&,%1&+$,1',-2"&$4&"$(-'0&,%$)(2'5(&$4

5$""23(&-'&.)(-'1((6&*2/&*2;1&2'&20031((-=1&5141'(1&202-'(,&#%2301(&(,1**-'0&43$*&2'&-""102"&2"#$%$"

(2"17&!&91""I#$'5)#,15&#$*+"-2'#1&#%1#;&"12=1(&,%1&5141'52',&(1""13&2'5&.)(-'1((&9-,%&$'"/&$'1

+$((-."1&5141'(1`&#%230-'0&,%1&$44-#13&$3&,%1&.)/13&9-,%&1',32+*1',7&:$&#$)',13&,%-(&5141'(16&$44-#13(

(%$)"5&1'()31&,%2,&,%1-3&31+$3,(&231&,%$3$)0%&2'5&2##)32,17&!'&20031((-=1&5141'(1&2,,$3'1/&2'5

-'>)-(-,-=1&31+$3,13(&#2'&#$*.-'1&,$&().a1#,&,%1&#2(1&,$&+)."-#&31=-19&2'5&"102"&(#3),-'/&*$31&,/+-#2"

$4&2&*2a$3&41"$'/&#2(17

CONDUCTING COMPLIANCE CHECKS
POST-OPERATION ACTIVITIES

Submit Reports
:%1&#%-14&$3&(%13-44&(%$)"5&().*-,&31+$3,(&,$&,%1&"$#2"&$3&(,2,1&"-#1'(-'0&2),%$3-,/&4$3&,%1&-*+$(-,-$'

$4&25*-'-(,32,-=1&(2'#,-$'(7&C$*1&51+23,*1',(&1"1#,&,$&51"2/&-'-,-2,-$'&$4&,%1&25*-'-(,32,-=1&+3$#1((

)',-"&,%1&#3-*-'2"&+3$#1((&%2(&#$'#")515&,$&+31=1',&-',134131'#1&9-,%&,%1&+3$(1#),-$'7&A'4$3*

"-#1'(11(&$4&,%1&,-*1"-'17

Communication with Businesses
!&"1,,13&$4&2++31#-2,-$'&,$&.)(-'1((1(&,%2,&5-5&'$,&(1""&,$&)'513201&.)/13(&(13=1(&(1=132"&+)3+$(1(`

•! Licensees get positive feedback about the efforts they took to ensure staff were compliant with the
laws.

•! Licensees will be prompted to re-think the importance of compliance. The letter could include data
on the overall outcome of the compliance check operation and information about the consequences
for those who failed the compliance check.

•! Licensees will be prompted to communicate with their staff the importance of compliance when
selling and serving.

•! Continuing business education after the enforcement operation will be powerful evidence to counter
claims that law enforcement is “out to get businesses.”

•! A second letter directed to the individual seller, but mailed to the owner or manager, will prompt
management to positively reinforce the seller’s good behavior.

C2*+"1&"-#1'(11&2'5&(1""13&"1,,13(&231&2,,2#%15&,$&,%-(&*2')2"&2(&"##$%&'(!;7&C$*1&#-,-1(&(1'5

.)(-'1((1(&2&#13,-4-#2,1&()-,2."1&4$3&432*-'06&2""$9-'0&,%1&.)(-'1((&,$&5-(+"2/&31#$0'-,-$'&,%2,&,%1/

5-5&'$,&(1""&2"#$%$"&,$&)'513201&/$),%7
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Communication with the Community
E19(&31"12(1(&$'&,%1&#$*+"-2'#1&#%1#;&$+132,-$'6&9%-#%&-'#")51&52,2&$'&,%1&'102,-=1&#$'(1>)1'#1(

$4&2"#$%$"&2##1((&./&*-'$3(6&#2'&4)3,%13&-'4")1'#1&#$**)'-,/&2,,-,)51(&,$9235&)'513201&2##1((&,$

2"#$%$"7&P$(,&51+23,*1',(&-(()1&2&+31((&31"12(1&($$'&24,13&,%1&4-3(,&92=1&$4&#$*+"-2'#1&#%1#;(&-(

#$*+"1,16&#-,-'0&()##1((1(&2'5&42-")31(&2'5&,%1&')*.13&$4&31+$3,(&(1',&,$&,%1&+3$(1#),$3&4$3&#%2301(7

D,%13&51+23,*1',(&1"1#,&,$&)(1&#3-*-'2"&#$'=-#,-$'&$3&25*-'-(,32,-=1&%123-'0&31()",(&2(&,%1&"125&4$3

,%1&'19(&31"12(16&2=$-5-'0&+31I,3-2"h%123-'0&+)."-#-,/7&A512""/6&'19(&31"12(1(&(%$)"5&.1&-(()15&.$,%

24,13&,%1&4-3(,&92=1&$4&#$*+"-2'#1&#%1#;(&2'5&24,13&#$'=-#,-$'V(X7&E19(&31"12(1(&#$',3-.),1

(-0'-4-#2',"/&,$&,%1&1441#,&$4&/$)3&$+132,-$'&-'&,%1&4$""$9-'0&92/(`

√ They send powerful messages to the community that the chief executive of their law enforcement

agency considers providing alcohol to underage persons a serious issue

√ They provide an opportunity to educate the entire community on the negative consequences of

alcohol use by youth (e.g., crime, teen pregnancy, educational problems, auto crashes, etc.)

√ They let community residents know that their law enforcement agency is proactive in trying to help

keep their kids safe

√ They send messages to businesses and individuals working as alcohol servers or sellers that law

enforcement is paying attention to their level of compliance with alcohol sales laws.

E19(&31"12(1(&-'#312(1&,%1&+$((-.-"-,/&,%2,&,%1&'19(&*15-2&*2/&(11;&,$&-51',-4/&2'5&31+$3,&,%1

-51',-,/&$4&(+1#-4-#&.)(-'1((1(&,%2,&($"5&-""102""/7&&d]-0%,&,$&^'$9e&"29(&-'&*2'/&(,2,1(&*2;1&()#%

-'4$3*2,-$'&2=2-"2."1&,$&,%1&+)."-#7&&J2#%&#%-14&"29&1'4$3#1*1',&$44-#13&9-""&92',&,$&91-0%&,%1

+$(-,-=1&.1'14-,(&$4&+)."-#-,/&202-'(,&,%1&#$'(1>)1'#1(&$4&,%1&*15-2&+)."-#"/&-51',-4/-'0&,%1

.)(-'1((1(7&P15-2&*2/&"123'&$4&,%1&#$*+"-2'#1&#%1#;&$+132,-$'&2'5&51*2'5&.)(-'1((&-51',-,/&2'5

(2"1(&-'4$3*2,-$'&1=1'&-4&2&+31((&31"12(1&-(&'$,&-(()157&N1+23,*1',(&,%2,&231&+"2''-'0&,$&)(1&+31((

31"12(1(&$3&,%2,&2',-#-+2,1&51*2'5(&4$3&-'4$3*2,-$'&43$*&,%1&+31((&$'&,%1&-51',-,/&$4&.)(-'1((1(&,%2,

42-"&,%1&#$*+"-2'#1&#%1#;(&*2/&9-(%&,$&18+"2-'&-'&,%1&+31I#%1#;&'$,-#1(&,$&.)(-'1((1(&,%2,&+)."-#

-51',-4-#2,-$'&$4&(1""13(&*2/&$##)37

&!&(2*+"1&'19(&31"12(1&-(&2,,2#%15&,$&,%-(&*2')2"&2(&"##$%&'(!<7

!#,-=2,1&#$**)'-,/&03$)+(&,%2,&%2=1&2'&-',131(,&-'&2"#$%$"&2'5&/$),%&-(()1(7&&H$',2#,&,%1&"$#2"

P!NNhC!NN&#%2+,13(6&'1-0%.$3%$$5&#$)'#-"(6&03$)+(&(13=-'0&,11'(6&."$#;&#").(6&+31=1',-$'

#$**-,,11(&$3&$,%13(&9%$&9-""&()++$3,&144$3,(&,$&31(,3-#,&,11'&2##1((&,$&2"#$%$"7&&:%1(1&03$)+(&#2'

+3$=-51&-*+$3,2',&+$"-,-#2"&()++$3,7&&C%$)"5&*13#%2',(&1813,&+$"-,-#2"&+31(()31&-'&2'&144$3,&,$

+31=1',&#$*+"-2'#1&#%1#;(&,%1(1&03$)+(&9-""&$4,1'&92',&,$&(13=1&2(&2&#$)',13.2"2'#17&&[3$)+(

$302'-B15&23$)'5&+)."-#&%12",%&2'5&(241,/&9-""&92',&,$&312(()31&1"1#,15&$44-#-2"(&,%2,&-*+$3,2',

1"1#,$32"&#$'(,-,)1'#-1(&92',&#$*+"-2'#1&#%1#;(7&&&:%1(1&03$)+(&2"($&(13=1&2(&2'&18#1""1',&($)3#1&$4

=$")',113&%1"+&2'5&$4,1'&#2'&2((-(,&"29&1'4$3#1*1',&201'#-1(&-'&$.,2-'-'0&4)'5-'07
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Educating the Court/Council
J5)#2,-'0&,%1&+)."-#&$44-#-2"(&9%$&9-""&%123&#2(1(&-(&18,31*1"/&-*+$3,2',7&!"#$%$"&+"2/(&2'

-*+$3,2',&3$"1&-'&!*13-#2'&#)",)317&P2'/&+1$+"16&-'#")5-'0&+23,-#-+2',(&-'&,%1&#3-*-'2"&a)(,-#1

(/(,1*6&*2/&31*1*.13&+23,-#-+2,-'0&-'&)'513201&53-';-'07&H315-."1&31(123#%&%2(&.11'&5$'1

()001(,-'0&,%2,&$'1&53-';&+13&52/&*2/&1=1'&-*+3$=1&%12",%&4$3&($*16&+23,-#)"23"/&*-55"1I2015&2'5

$"513&*2"1(&2,&3-(;&4$3&#235-$=2(#)"23&5-(12(17&O'4$3,)'2,1"/6&,%-(&+$,1',-2"&.1'14-,&-(&423&$),91-0%15

./&,%1&"2301&')*.13&$4&+1$+"1&4$3&9%$*&2"#$%$"&*2/&.1&"-41I,%312,1'-'07

:%1&+3$(1#),$3(&$4&2"#$%$"&$441'(1(&2'5&,%1&+31(1',13(&2,&25*-'-(,32,-=1&(2'#,-$'&%123-'0(&'115&,$

31#$0'-B1&2'5&31(+1#,&,%1&($#-2"&2##1+,2.-"-,/&$4&2"#$%$"7&Z)501(6&a)3-1(6&2'5&1"1#,15&$44-#-2"(&9%$

%123&25*-'-(,32,-=1&#2(1(6&2'5&1=1'&($*1&"29&1'4$3#1*1',&$44-#13(6&$4,1'&%2=1&#$'4"-#,-'0&=-19(&$'

,%1&(13-$)('1((&$4&)'513201&2"#$%$"&#$'()*+,-$'7&!#;'$9"150-'0&,%1&"10-,-*2#/&$4&,%1&)(1&$4

2"#$%$"&-'&*$5132,-$'&./&*2'/&25)",(&*2/&%1"+&2""1=-2,1&($*1&$4&,%1(1&#$'4"-#,-'0&$),"$$;(7&&!((1((

,%1&d,32#;&31#$35e&$3&2,,-,)51(&$4&,%1&"$#2"&#$)3,&$3&#$)'#-"&2'5&#$'(-513&-'#")5-'0&2'&15)#2,-$'2"

144$3,&-'&123"/&+3$(1#),-$'(h25*-'-(,32,-=1&%123-'0(7&!&91""I#324,15&2'5&.3-14&+31(1',2,-$'&./&2&"$#2"

18+13,&$'&,%1&#$'(1>)1'#1(&$4&/$),%&2##1((&,$&2"#$%$"&#2'&1813,&2&+$9134)"&-'4")1'#1&$'&,%1(1

51#-(-$'I*2;13(7&C,32,10-1(&4$3&1',13-'0&18+13,&,1(,-*$'/&2'5&2'&$),"-'1&$4&31(123#%&$'&2"#$%$"&231

-'#")515&-'&"##$%&'(!=7

OTHER CONSIDERATIONS

N1+23,*1',(&,%2,&./+2((&2'&15)#2,-$'2"&92=1&$4&#%1#;(&2'5&.3-'0&#3-*-'2"&#2(1(&$'&,%1&4-3(,&92=1

*2/&.1'14-,&43$*&+$(,+$'-'0&,%1&51#-(-$'&,$&#%2301&)',-"&24,13&2""&#%1#;(&%2=1&.11'&#$*+"1,157&:%1

#%230-'0&31#$**1'52,-$'&./&,%1&"29&1'4$3#1*1',&201'#/&%125&*2/&.1&-'4")1'#15&./&2'&2'2"/(-(&$4

(2"1(&32,1(6&2&31=-19&$4&,%1&1=-51'#1&02,%13156&2'5&-',132#,-$'&9-,%&,%1&#$**)'-,/7&&C$*1

51+23,*1',(&%2=1&18+13-1'#15&18#1+,-$'2""/&%-0%&(2"1(&32,1(&,%2,&)'513*-'1&,%1&(,31'0,%&$4&2

#3-*-'2"&#2(17&:9$&-51',-4-15&42#,$3(&,%2,&#$',3-.),1&,$&)')()2""/&%-0%&(2"1(&32,1(&231&2&.)/13&9%$(1

2++231',&201&-(&#$'(-(,1',"/&a)5015&./&(1""13(&,$&.1&$=13&KL6&2'5&2&#$**)'-,/I9-51&'$3*&$4&'$'I

#$*+"-2'#1&9-,%&,%1&"297&:%1(1&+3$."1*(&231&*$31&"-;1"/&,$&23-(1&9%131&'$&+31I.)/&201&2((1((*1',

92(&#$'5)#,15&2'5&9%131&"-,,"1&$3&'$&+31I$+132,-$'&#$**)'-,/&15)#2,-$'&$##)33157&&D,%13&-(()1(

2'5&(,32,10-1(&4$3&4-0%,-'0&/$),%&2##1((&,$&2"#$%$"&231&#$=1315&-'&"##$%&'(!>7

Telegraphing – Delayed Post-Buy Contact
P2'/&.)(-'1((1(&,%2,&231&#%1#;15&5)3-'0&2&#$*+"-2'#1&$+132,-$'&9-""&#2""&'1-0%.$3-'0&.)(-'1((1(&,$

923'&,%1*&2&#$*+"-2'#1&#%1#;&-(&$##)33-'0&2'5&,$&+3$=-51&2&51(#3-+,-$'&$4&,%1&.)/13&9%$&-(&9$3;-'0

9-,%&"29&1'4$3#1*1',7&:%-(&.1%2=-$3&-(&$4,1'&#2""15&d,1"1032+%-'07e&&C$*1&51+23,*1',(&)(1&(1=132"

.)/13(6&2",13'2,-'0&.)/13(&43$*&.)(-'1((&,$&.)(-'1((&,$&*-'-*-B1&,%1&2441#,&$4&()#%&923'-'0(7

!01'#-1(&%2=1&31+$3,15&,%2,&,1"1032+%-'0&%2(&.1#$*1&($&0312,&2&+3$."1*&,%2,&,%1/&%2=1&2",1315&,%1-3

#$*+"-2'#1&#%1#;&+3$#15)31(&,$&2=$-5&-**15-2,1&+$(,&#$',2#,&9-,%&,%1&(1""13h.)(-'1((7&&:%1(1

201'#-1(&#$'5)#,&2&+)3#%2(1&2,,1*+,&2,&(1=132"&1(,2."-(%*1',(&9-,%$),&2'/&"29&1'4$3#1*1',&#$',2#,

9-,%&,%1&(1""13(&$3&,%1&.)(-'1((1(7&&!4,13&2""&.)(-'1((&(1"1#,15&4$3&,%2,&92=1&$4&-'(+1#,-$'(&%2=1&.11'

#%1#;15&$44-#13(&31,)3'&,$&#$*+"1,1&1'4$3#1*1',&$3&15)#2,-$'&2#,-=-,-1(7
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!'1#5$,2"&1=-51'#1&()001(,(&,%2,&*$(,&"-#1'(11(&9%$&%2=1&.11'&923'15&,%2,&#$*+"-2'#1&#%1#;(&231

.1-'0&5$'1&-'&,%1&2312&231&2,/+-#2""/&#2314)"&4$3&2&(%$3,&+13-$5&4$""$9-'0&,%1&923'-'07&H$**)'-,-1(

9-,%&2&"2301&')*.13&$4&"-#1'(11(&,/+-#2""/&(#%15)"1&92=1(&V.)/&'-0%,(X&(1=132"&911;(&2+23,7&&:%1-3

$.a1#,-=1&-(&2&42-3&,1(,&$4&,%1&.)(-'1((1(G&,/+-#2"&"1=1"&$4&#$*+"-2'#16&'$,&,$&,1(,&,%1&"1=1"&$4

#$*+"-2'#1&(,1**-'0&43$*&2&923'-'0&,%2,&2&#%1#;&-(&-**-'1',7

!&51"2/15&+$(,I.)/&#$',2#,&+3$#15)31&#$*+"-#2,1(&1=-51'#1&+31(13=2,-$'&2,&$'I(2"1&1(,2."-(%*1',(7

:/+-#2""/6&,%1&.)/13(&%2=1&,$&+31(13=1&2'5&31*$=1&,%1&1=-51'#17&&O()2""/&,%1&.)/13&V-512""/&2&.)/

,12*&$4&,9$X&9-""&+$)3&2&(2*+"1&43$*&,%1&.$,,"1&$3&0"2((&-',$&2'&1=-51'#1&.$,,"1&2'5&#233/&-,&,$&,%1

(>)25&#23&-'&%-(&$3&%13&+$#;1,7&:%1&4$$5&*)(,&.1&+2-5&4$37&?-,%&-**15-2,1&+$(,I.)/&+3$#15)31(6&,%1

$44-#13&,/+-#2""/&-',133)+,(&,%1&4$$5&$35137&&A,&-(&#2'#1"15&$3&-0'$315&2'5&1(,2."-(%*1',(&(1"5$*

18+1#,&+2/*1',7&&?-,%&51"2/15&+$(,I.)/&#$',2#,&,%1&.)/&,12*(&1-,%13&92-,&4$3&51"-=13/&$4&$351315

4$$5&2'5&12,6&$3&*)(,&"12=1&123"/&+"2#-'0&2'&251>)2,1&2*$)',&$4&#2(%&2,&,%1&,2."1&,$&#$=13&,%1&.-""7

C$*1&201'#-1(&31,)3'&,$&,%1&(-,1&$'&,%1&(2*1&1=1'-'0<&$,%13(&31,)3'&$'&2&().(1>)1',&'-0%,7&C,$31

#"13;(6&.23,1'513(6&2'5&92-,+13($'(&,1'5&,$&%2=1&=23/-'0&(#%15)"1(&2'5&($*1&5-44-#)",/&%2(&.11'

18+13-1'#15&-'&*2;-'0&#$',2#,&9-,%&,%1&(1""13&,$&-(()1&2&()**$'(6&31>)-3-'0&(1=132"&=-(-,(&,$&,%1&(-,17

A,&9-""&.1&*$31&5-44-#)",&,$&$.,2-'&,%1&.)/&*$'1/&2(&1=-51'#16&2(&./&,%1&,-*1&,%1&$44-#13&31,)3'(

(1=132"&%$)3(&24,13&,%1&(2"1&-,&*2/&%2=1&.11'&0-=1'&$),&2(&#%2'01&$3&9-""&.1&#$I*-'0"15&9-,%&$,%13

31#1-+,(7

?%1'&51"2/15&+$(,I.)/&#$',2#,&-(&)(156&*$31&18,1'(-=1&31+$3,(&231&*251&,$&-'()31&2##)32,1

-51',-4-#2,-$'&$4&,%1&(1""13&)+$'&,%1&31,)3'&=-(-,&4$3&()**$'(&$3&#$'032,)"2,-$'(7&!'&$.(13=-'0

$44-#13&-(&1((1',-2"&,$&42#-"-,2,1&-51',-4-#2,-$'&$4&,%1&(1""137

!01'#-1(&(%$)"5&.1&29231&,%2,&,1"1032+%-'0&#$)"5&'102,1&,%1&=2"-5-,/&$4&#%1#;(&#$'5)#,15&2,

.)(-'1((1(&923'15&,%2,&2&#%1#;&-(&-**-'1',7&&:%1&*$31&#$*+"18&51"2/15&+$(,I.)/&#$',2#,

+3$#15)31&*2/&.1&'1#1((23/&,$&1441#,-=1"/&51,13*-'1&-4&2&.)(-'1((&3$),-'1"/&=13-4-1(&201&.14$31

*2;-'0&(2"1(&$4&2"#$%$"7

!01'#-1(&,%2,&1'#$)',13&2&.)(-'1((&#$**)'-,/&,%2,&#$'(-(,1',"/&,1"1032+%(&V#$**)'-#2,1(&,$&12#%

$,%13&9%1'&#$*+"-2'#1&#%1#;(&$##)3X6&2'5&9%131&.)/13(&231&12(-"/&2##1((-."1&V17076&310)"23&#251,&3-51I

2I"$'0(X&*2/&.1'14-,&43$*&#%1#;-'0&$'"/&$'1&.)(-'1((&-'&,%1&#$**)'-,/&1=13/&419&911;(7

:1"1032+%-'0&.1,911'&.)(-'1((1(&9-""&%2=1&,%1&1441#,&$4&1'%2'#-'0&$=132""&#$*+"-2'#16&2'5&2'

2##)32,1&*12()31&$4&#$*+"-2'#1&*2/&.1&$.,2-'2."17
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Repeat & Egregious Offenders
D##2(-$'2""/&+23,-#)"23&.)(-'1((1(&9-""&.1&-51',-4-15&2(&."2,2',"/&5-(310235-'0&,%1&"->)$3&"297&C1=132"

,2#,-#(&#2'&.)-"5&2&#2(1&4$3&*$31&(1=131&(2'#,-$'(&4$3&,%1(1&,/+1(&$4&.)(-'1((1(6&-'#")5-'0&+13*2'1',

"-#1'(1&31=$#2,-$'7&H$'5)#,&#$*+"-2'#1&#%1#;(&2,&,%1&.)(-'1((&)(-'0&*)",-+"1&.)/13(&$=13&*)",-+"1

52/(6&,$&(%$9&2&+2,,13'&$4&."2,2',&=-$"2,-$'&$4&,%1&"297&M3$#15)31(&(%$)"5&-'#")51`

» Make no immediate post-buy contact with the seller.

» Use a variety of buyers of various ages and both genders.

» Use surveillance photography to document the seller’s identity.

» Use progressively younger buyers to establish the age limit, if any, of customers usually carded at

this business.

» Attempt to target different sellers (store clerks, waitpersons, bartenders) to show that the pattern of

sales is attributable to the policy of the licensee, not to one particular irresponsible employee.

» Target shifts when the licensee and/or a manager are typically working the cash register, counter, or

bar.

» For off-sale businesses, consider an increase in the quantity of beer being purchased. Volume

often correlates to potential short-term harm. Selling two cases of beer to a 17-year-old will be difficult for
anyone to justify.

Combined Tobacco Checks
BC(;)$+*"D&+$;&0,#$'',+1,1E

:%1&#$*+"-2'#1&#%1#;&+3$#1((1(&4$3&2"#$%$"&2'5&,$.2##$&231&(-*-"23&-'&*2'/&92/(7&&P2'/&$44I(2"1

2"#$%$"&"-#1'(11(&2"($&%2=1&,$.2##$&"-#1'(1(7&H$*.-'-'0&#$*+"-2'#1&#%1#;(&4$3&.$,%&2"#$%$"&2'5

,$.2##$&2,&,%1(1&.)(-'1((1(&*2/&$4413&$+132,-$'2"&144-#-1'#/7&&R$91=136&#2),-$'&(%$)"5&.1&1813#-(15

-'&#$*.-'-'0&,%1(1&$+132,-$'(7

F$+.)1,0&;%,&3$""$6)+4/

•!:%1&"102"&201&,$&+)3#%2(1&,$.2##$&-(&Lc<&,%1&"102"&201&,$&+)3#%2(1&2"#$%$"&-(&KL7&!(&2&31()",6

.)/13(&$4&5-44131',&201(&9-""&.1&'115157&&!&LUI/123I$"5&(11;-'0&,$&.)/&,$.2##$&9$)"5&'$,&.1

18,32$35-'23/6&9%1312(&,%1&(2*1&+13($'&(11;-'0&,$&.)/&2"#$%$"&9$)"57

•!!&#%1#;&51,13*-'-'0&-4&2&#"13;&9-""&(1""&2"#$%$"&,$&($*1$'1&9%$&"$$;(&)'513&Lc&9-""&"12=1

)'2'(91315&,%1&(1""13G(&+32#,-#1&-'&(1""-'0h(13=-'0&$4&LcI&,$&KQI/123I$"5&/$),%(7

•!A'&(*2""&a)3-(5-#,-$'(&9%131&(,32'013(&2,,32#,&2,,1',-$'6&,9$&#$'(1#),-=1&(,32'013(&.)/-'0

#$',3$""15&+3$5)#,(&*2/&2,,32#,&2,,1',-$'&2'5&+3$*+,&#"13;(&9%$&,/+-#2""/&5$&'$,&#%1#;&AN(&,$

5$&($6&$3&*2/&-'5)#1&$'1&1(,2."-(%*1',&,$&923'&'1-0%.$3-'0&1(,2."-(%*1',(&$4&,%1&()(+-#-$)(

.)/13(7
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C1+232,1&#$*+"-2'#1&$+132,-$'(&9-""&.1&*$31&1441#,-=1&-'&4$#)(-'0&,%1&2,,1',-$'&$4&,%1&(1""13(6

(13=13(6&.)(-'1((&$9'13(6&2'5&,%1&#$**)'-,/&$'&,%1&(1+232,1&-(()1(&$4&2"#$%$"&2'5&,$.2##$&2##1((

./&/$),%7&R$91=136&#$*.-'15&31#3)-,*1',6&,32-'-'06&2'5&15)#2,-$'&+3$#1((1(&4$3&,%1&.)/13(&#2'&.1

)(15&,$&"-*-,&,%1&,-*1&2'5&18+1'(1&-'=$"=157&A4&#$*.-'15&#%1#;(&#2''$,&.1&2=$-515&5)1&,$&.)501,23/

"-*-,2,-$'(6&#$'(-513&,%1&4$""$9-'0&(2410)235(`

•!Use two buyers7&&O(1&$'1&.)/13&9-,%&2'&2++231',&201&$4&LT&,$&LY&4$3&,$.2##$&#%1#;(&2'5&2

(1#$'5&.)/13&9-,%&2'&2++231',&201&$4&Lc&$3&Lg&4$3&2"#$%$"&#%1#;(7&!",13'2,1&,%1&$3513&-'&9%-#%

,%1&.)/&2,,1*+,(&231&*251&43$*&$'1&(,$31&,$&,%1&'18,7

•!Check multiple sellers7&&A4&,%1&.)(-'1((&%2(&*$31&,%2'&$'1&#"13;&2'5h$3&#2(%&310-(,13&-'

$+132,-$'6&%2=1&,%1&.)/13(&2,,1*+,&,$&+)3#%2(1&43$*&5-44131',&#"13;(7&:%-(&9-""&*-'-*-B1&,%1

-'4")1'#1&$4&$'1&#%1#;&$'&,%1&$,%13&2'5&9-""&.1,,13&31+31(1',&,%1&01'132"&+32#,-#1&$4&,%1&.)(-'1((

2(&$++$(15&,$&,%1&.1%2=-$3&$4&2&(-'0"1&#"13;7

CONCLUSION

_1913&#3-*1(&9-""&$##)3&9%1'&/$),%&53-';&"1((7&D=139%1"*-'0&1=-51'#1&-'5-#2,1(&,%2,&2"#$%$"&5$1(

'$,&.1"$'0&-'&,%1&%2'5(&$4&$)3&/$),%<&)'513201&53-';-'0&%23*(&$)3&#$**)'-,-1(6&$)3&42*-"-1(6&2'5

$)3&#%-"531'7&H$*+"-2'#1&#%1#;(&231&2&+$9134)"&2'5&+$(-,-=1&,$$"&4$3&"29&1'4$3#1*1',&,$&)(1&-'

31(,3-#,-'0&/$),%&2##1((&,$&2"#$%$"6&.1#2)(1&,%1/&%$"5&*12";&.2(("),0.6&2(&91""&2(&,%1&<$2+4

#$+.2',0.G&2##$)',2."1&4$3&,%1&+3$."1*7

H$*+"-2'#1&#%1#;(&231&2"($&1441#,-=1&#$**)'-,/&+$"-#-'0&,$$"(7&\29&1'4$3#1*1',&201'#-1(&#2'

(-0'-4-#2',"/&315)#1&,%1&-""102"&(2"1(&$4&2"#$%$"&,$&)'513201&+13($'(&./&#$'5)#,-'0&#$(,I1441#,-=1

#$*+"-2'#1&#%1#;&$+132,-$'(7&M31I+"2''-'0&2'5&-',132#,-$'&9-,%&,%1&#$**)'-,/&1'%2'#1&#$**)'-,/

()++$3,&2'5&-*+3$=1&$),#$*1(&2,&,3-2"(&2'5&25*-'-(,32,-=1&%123-'0(7&H2314)"&(1"1#,-$'&$4&)'513201

.)/13(&%1"+(&2=$-5&#$'4"-#,&$=13&,%1-3&2++231',&2017&M)."-#-,/&2'5&$44-#13&-',132#,-$'(&9-,%&(13=13(6

#"13;(6&2'5&.)(-'1((&+1$+"1&#2'&-'4")1'#1&#$**)'-,/&'$3*(&$'&,$"132'#1&$4&/$),%&53-';-'0&2"#$%$"7

H$*+"-2'#1&#%1#;(&231&2'&-*+$3,2',&912+$'&-'&"29&1'4$3#1*1',G(&23(1'2"&2'5&*2/&.1&2'&1441#,-=1

*1,%$5&4$3&315)#-'0&2"#$%$"I31"2,15&#3-*1&2'5&+)."-#&%12",%&+3$."1*(7
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REFERENCES

L&&DGP2""1/6&M76&?201'2236&!7H7&&J441#,(&$4&*-'-*)*&53-';-'0&201&"29(&$'&2"#$%$"&)(16&31"2,15

.1%2=-$3(6&2'5&,3244-#&#32(%&-'=$"=1*1',&2*$'0&!*13-#2'&/$),%`&LgYWILgcY7&H$20+*"&$3&I;21),.

$+&!"#$%$"G&TKVTX`UYcIUgL6&LggL7

K&&?201'2236&!7H76&?$"4($'6&P7&&J'4$3#1*1',&$4&,%1&"102"&*-'-*)*&53-';-'0&201&-'&,%1&O'-,15

C,2,1(7&&H$20+*"&$3&J2A")#&K,*";%&J$")#<G&LTVLX`SYITS6&LggU7

S&&_$3(,136&Z7\76&P)332/6&N7P76&?$"4($'6&P76&?201'2236&!7H7!&H$**13#-2"&2=2-"2.-"-,/&$4&2"#$%$"&,$

/$)'0&+1$+"1`&31()",(&$4&2"#$%$"&+)3#%2(1&2,,1*+,(7&&J0,>,+;)>,&L,1)#)+,G&KU`SUKISUY6&LggT7

U&&?$"4($'6&P76&:$$*1/6&:7\76&_$3(,136&Z7\76&P)332/6&N7P76&?201'2236&!7H7&&!"#$%$"&$),"1,&+$"-#-1(

2'5&+32#,-#1(&#$'#13'-'0&(2"1(&,$&)'513201&+1$+"17&&!11)#;)$+6&gLVUX`TcgIWQK6&LggW7
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Appendix A ! Decision Checklist

I S S U E OPTIONS

OPTION(S)
SELECTED

Determine type of compliance check 1.  Educational only – issue warnings
2.  Educational/administrative – no criminal

charges
3.  Administrative & criminal

Review/revise ordinances or
statutory criminal sanctions

1.  Use state law
2.  Use local ordinance
3.  Sponsor enactment of (or revision of)

local ordinance
On-sale: type & quantity of alcohol 1.  Bottle beer – brand/type (e.g., Bud Lite)

2.  Mixed drink – drink (e.g., Strawberry
Daiquiri)

3.  Other – (specify)

Off-sale: type & quantity of alcohol
1.  Six-pack of beer – brand/type (e.g.,

Busch cans)
2.  Bottle beer – brand/type (e.g., Bud)
3.  Other – (specify)

Number of officers 1.  Two (one uniform & one plainclothes)
2.  One

Number of buyers 1.  One buyer
2.  Two buyers
3.  Multiple buyers

Viewing the buyer 1.  Provide view using ID & Polaroid photo
2.  Allow in-person viewing at the cruiser
3.  None

Buyer compensation 1.  Paid
2.  Volunteer

Site selection 1.  Random selection from all licensees in
jurisdiction

2.  All licensees in (define region)
3.  All licensees who failed previous checks
4.  All licensees identified in investigations

and source tracking
5.  All licensees identified in verified

complaints
6.  All licensees of a certain type

Plan review 1.  Public hearing with expert testimony on
negative consequences of youth
alcohol consumption

2.  Written report of operational plan and
purpose

3.  None
Prior notice to businesses 1.  No notice

2.  Notice letter
a. Hand-delivered with receipt
b. Mailed certified return receipt

requested
c. Mailed standard



ALCOHOL EPIDEMIOLOGY PROGRAM                             UNIVERSITY OF MINNESOTA

Prior notice to community 1.  Radio/TV public service
announcements

2.  Posters
3.  Print ads in local newspapers
4.  Patrol officer “Stop & Talks”

Buyers – Where to recruit 1.  Law enforcement cadets
2.  Criminal justice college courses
3.  Ads in college newspapers
4.  Other L.E. departments
5.  Children/relatives of dept. personnel

 “Age assessment” of buyers 1.  Department staff only
2.  Community age assessment panel

Immediate vs. delayed post-buy
contact with sellers/servers

1. Immediate contact with both failures
and successes

2. Immediate contact with failures only
3. Delayed contact with both failures and

successes
Buyers to carry/show ID 1.  Carry no ID – report it’s in the car and

leave if ID is requested.
2.  Carry valid ID and present it if requested.

(Not recommended for initial checks)
Site packet preparation 1.  Assigned to departmental staff

2.  Solicit assistance from specify (i.e.,
Explorer post, SADD, etc.  )

3.  None
No sale – immediate follow-up 1.  Uniformed officer identifies seller and

congratulates
2.  None

Sale – immediate follow-up 1.  Uniformed officer issues citation
2.  Uniformed officer issues warning

No sale – delayed post-buy contact 1.  Officer visits site at end of shift/wave
and delivers notice of success

2.  Letter of notice of success mailed to site
Sale – delayed post-buy contact 1.  Officer returns to site after all sites for

that shift/wave checked, IDs seller, and
issues citation/notice of failure

Post-buy communication – with
successful (i.e., no sale) licensees

1.  Letter of congratulations to the seller
2.  Letter of congratulations to the licensee

Post-buy news releases 1.  After each wave
2.  After administrative hearings
3.  After criminal convictions

Alcohol only vs. alcohol & tobacco 1.  Separate compliance checks
2.  Combined checks at dually licensed

sites
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Appendix B _ Model Ordinances

C,2,1&"29(&,%2,&2),%$3-B1&"$#2"& a)3-(5-#,-$'(&,$&25$+,&$35-'2'#1(&=23/&(-0'-4-#2',"/7& &:%-(&2++1'5-8&$4413(
(2*+"1&*$51"&$35-'2'#1(& ,%2,&#$'4$3*& ,$&P-''1($,2& "29& ,$&+3$=-51&2'&182*+"1&$4&$35-'2'#1(& ,%2,&%2=1
.11'&4$)'5& ,$&.1&1441#,-=1&./& "29&1'4$3#1*1',7& &H$',2#,&/$)3&(,2,1G(&!,,$3'1/&[1'132"&$3&$,%13
2++3$+3-2,1& "102"&2),%$3-,/& ,$&51,13*-'1& -4& ,%1&$+,-$'&$4& "$#2"&$35-'2'#1(& -(&2=2-"2."1& -'&/$)3&(,2,17

H$**)'-,-1(&%2=1&)(15&2&=23-1,/&$4&"$#2"&$35-'2'#1(&2(&,$$"(&-'&#$',3$""-'0&,%1&(2"1&$4&2"#$%$"&,$
)'513201&2'5&-',$8-#2,15&+13($'(7&]1(123#%&$'& ,%1&1441#,-=1'1((&$4&5-44131',&2++3$2#%1(& -(&'$,
#$*+"1,17& &F2(15&$'&2'1#5$,2"&31+$3,(&#$**)'-,-1(&*2/&92',& ,$&#$'(-513`

♦!H-=-"&+1'2",/&(,3)#,)31(&VP$51"&A&.1"$9X
♦!M31()*+,-=1&+1'2",-1(&VP$51"&AA&.1"$9X
♦![325)2,15&+1'2",-1(&V.$,%&P$51"&A&i&P$51"&AA&.1"$9X

M1'2",-1(& -*+$(15&./& "$#2"&$35-'2'#1&2(&d/'?'@! #$%7@A'$0e&#233/&"1((&$4&2&(,-0*2&,%2'&,%1&#3-*-'2"
+1'2",-1(&+3$=-515&4$3& -'& ,%1&(,2,),17&:%1&#%232#,13&$4&1=-51'#1&31>)-315&,$&()(,2-'& -*+$(-,-$'&$4&2&#-=-"
+1'2",/&-(&"1((&.)351'($*1&,%2'&,%2,&31>)-315&4$3&2&#3-*-'2"&#$'=-#,-$'7&&:%1&)(1&$4&#-=-"&+1'2",-1(&2'5
"$#2"&$35-'2'#1(&#2'&*2;1&,%1&#$*+"-2'#1&#%1#;&+3$#1((&"1((&5-44-#)",&,$&$+132,1&2'5&"1((&$'13$)(&$'
,%$(1&4$)'5& ,$&.1&'$'I#$*+"-2',7&O(1&$4& ,%1&#-=-"&+1'2",/h"$#2"&$35-'2'#1&2++3$2#%&5$1(&'$,&+31#")51
)(-'0&,%1&(,2,),$3/&#3-*-'2"&+3$#1((&9%1'&10310-$)(&#-3#)*(,2'#1(&$3&31+12,&$441'(1(&*2;1&,%1&#3-*-'2"
+3$#1((&*$31&2++3$+3-2,17&P$51"&A&+3$=-51(&2'&182*+"1&$4&2&#-=-"&+1'2",/&$35-'2'#17

;B$0CD#A'?$! #$%7@A'$0&1(,2."-(%&2&(,2'5235&#$'(1>)1'#1&,%2,&9-""&.1&-*+$(15&4$3&*2;-'0&2'&-""102"
(2"17&M3$=-(-$'(&+3$=-51& 4$3&51=-2,-$'6&)+&$3&5$9'6& 43$*&,%1&+31()*+,-=1&+1'2",/&9%1'&18#1+,-$'2"
#-3#)*(,2'#1(&18-(,7&M31()*+,-=1&+1'2",-1(&+3$=-51&#"123&'$,-#1&$4& ,%1&#$'(1>)1'#1(&$4&'$'I#$*+"-2'#17

.B7&C7A$&! #$%7@A'$0&244-8&2&31"2,-=1"/&(*2""&#$(,& ,$&4-3(,&$441'(1(&9%-"1&+3$=-5-'0& -'#312(-'0"/& "23013
#$'(1>)1'#1(&,$&,%$(1&9%$&5$'G,&#$331#,&,%1-3&.1%2=-$37&[325)2,15&+1'2",-1(&231&01'132""/&(11'&2(&.1-'0
42-37& A,& -(&.1"-1=15& ,%2,&+1$+"1&2##1+,&(2'#,-$'(&*$31&3125-"/&2'5& ,%2,& ,%1&(2'#,-$'(&231&*$31&2+,& ,$
#%2'01&.1%2=-$3&9%1'&,%1/&231&(11'&2(&42-37&P$51"&A&.1"$9&)(1(&2&+13#1',201&-'#312(1&2++3$2#%&,$&-,(
#-=-"&+1'2",-1(7&P$51"&AA&.1"$9&%2(&(1,&-'#312(1(&-'&.$,%&,%1&#-=-"&+1'2",-1(&2'5&+13-$5(&$4&"-#1'(11(G
()(+1'(-$'&2(&2'&1"1*1',&$4& ,%1&+31()*+,-=1&+1'2",/&03-57

?1&+3$=-51&,%1&4$""$9-'0&,9$&*$51"(&4$3&#$'(-5132,-$'7&C1=132"&$,%13&*$51"(&18-(,7&\$#2"&a)3-(5-#,-$'G(
"102"&#$)'(1"&(%$)"5&.1&2."1&,$&%1"+&(1"1#,&,%1&2++3$2#%&.1(,&()-,15&,$&12#%&#$**)'-,-1(&'1157

!8E&$@!3F&>7D#@$!:B&'%7%/$

"+8393>G="G3H,!;,9"6G3,>!-:=!63<I:=!6"J!H3:6"G:=>

:%1&4$""$9-'0&(2*+"1&$35-'2'#1(&231&-',1'515&,$&+3$=-51&,%1&H-,/&9-,%&2'&-'4$3*2"6&#$(,&1441#,-=1&2'5
+32#,-#2"& 2",13'2,-=1& ,$& ,325-,-$'2"& 1'4$3#1*1',& 4$3& =-$"2,-$'(& $4& #13,2-'& 2"#$%$"& $35-'2'#1& +3$=-(-$'(7
:%1&+3$#15)31(&231&-',1'515&,$&.1&=$")',23/&$'&,%1&+23,&$4&,%$(1&9%$&%2=1&.11'&#%23015&9-,%&2
51(-0'2,15&25*-'-(,32,-=1&$441'(17

Model II. Presumptive Penalty Grid

:$&.1&)(15&9-,%&*$31&,325-,-$'2"&$35-'2'#1&2++3$2#%1(6&,%1&03-5&$'&,%1&4$""$9-'0&+201(&+3$=-51(&2'
182*+"1&$4&%$9&+31()*+,-=1&#-=-"&+1'2",-1(&#2'&.1&(,3)#,)3157

Model I – Civil Penalty Model

.,9,="6!63*,9>,!=,>G=3*G3:9>K

=,>;:9>3)363GL!:-!63*,9>,,2
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K

=3.1G!G:!>,"=*12!"9+!*:8;63"9*,!*1,*M>

A'&"-0%,&$4&,%1&%-0%&3-(;&-'=$"=1*1',&9-,%&-""102"&#$'5)#,&,%2,&2'&1(,2."-(%*1',&(1""-'0&$3&(13=-'0
2"#$%$"-#&.1=13201(&+$(1(&,$&,%1&01'132"&+)."-#6&,%1&H-,/&(%2""&%$"5&1=13/&"-#1'(11&31(+$'(-."1&4$3&,%1
#$'5)#,&$4&%-(&$3&%13&+"2#1&$4&.)(-'1((&2'5&,%1&#$'5-,-$'(&$4&($.3-1,/&2'5&$3513&-'&-,6&2(&31>)-315&./
P-''1($,2&C,2,),1&C1#,-$'&SUQ!7TQL7&:%1&2#,&$4&2'/&1*+"$/11&$4& ,%1& "-#1'(15&+31*-(1(&2),%$3-B15& ,$
(1""&-',$8-#2,-'0&"->)$3&,%131&-(&511*15&,%1&2#,&$4&,%1&"-#1'(11&2(&91""6&2'5&,%1&"-#1'(11&(%2""&.1&"-2."1&4$3
2""&+1'2",-1(&+3$=-515&./&,%-(&$35-'2'#1&1>)2""/&9-,%&,%1&1*+"$/116&18#1+,&#3-*-'2"&+1'2",-1(7

C1#,-$'&L7&&]1>)-31*1',(7
:%1& -(()-'0&2),%$3-,/&$3& ,%1&H-,/&M$"-#1&N1+23,*1',&$3&.$,%&(%2""`

V2X! %2=16&2(&2&#$'5-,-$'&$4& ,%1&"-#1'(16& ,%1&3-0%,& ,$&1',136& -'(+1#,6&2'5&(123#%&,%1&"-#1'(15&+31*-(1(
9-,%$),&2&(123#%&2'5&(1-B)31&92332',&5)3-'0&,%1&%$)3(&-'&9%-#%& ,%1& "-#1'(15&+31*-(1(&231&$+1'&4$3& ,%1& (2"1&$4& 2"#$%$"-#

.1=13201(<&2'5

V.X! #$'5)#,&2,&"12(,&,9$&VKX&#$*+"-2'#1&#%1#;(&12#%&/1236&2'5&(%2""&-(()1&#-,2,-$'(&,$&2'/&"-#1'(11
=-$"2,-'0&,%1&+3$=-(-$'(&$4&,%1-3&"-#1'(1&$3&2'/&31"1=2',&+3$=-(-$'(&$4&P-''1($,2&C,2,),1&nSUD!7

"+8393>G="G3H,!;,9"6G3,>

.,9,="6!;=:H3>3:9

>$/A'E%! NF! ! "&D'%'0AB7A'?$! :OO$%0$! +$O'%$&F
V2X&&!'&25*-'-(,32,-=1&$441'(1&-(&2&=-$"2,-$'&$4&2&+3$=-(-$'&$4&,%-(&H$51&2'5&-(&().a1#,&,$&,%1

25*-'-(,32,-=1&+1'2",-1(&(1,&4$3,%&-'&,%1&(#%15)"1&$4&$441'(1(&2'5&+1'2",-1(&31413315&,$&-'&C1#,-$'&Y
.1"$97

V.X& &!,&2'/& ,-*1&+3-$3& ,$& ,%1&+2/*1',&$4& ,%1&25*-'-(,32,-=1&+1'2",/&2(& -(&+3$=-515& 4$3&%13124,136& ,%1
-'5-=-5)2"&*2/&9-,%5329&43$*&+23,-#-+2,-$'&-'&,%1&+3$#15)31(&-'&9%-#%&1=1',&,%1&H-,/&*2/&.3-'0
#3-*-'2"&#%2301(&-'&2##$352'#1&9-,%&"297&&\-;19-(16&,%1&H-,/6&-'&-,(&5-(#31,-$'6&*2/&#%$$(1&'$,&,$
-'-,-2,1&2'&25*-'-(,32,-=1&$441'(1&+3$#15)31&2'5&*2/&.3-'0&#3-*-'2"&#%2301(&-'&,%1&4-3(,& -'(,2'#17

>$/A'E%! PF! ! 9EA'/$F
!'/&$44-#13&$4& ,%1&H-,/&M$"-#1&N1+23,*1',&$3&2'/&$,%13&+13($'&1*+"$/15&./& ,%1&H-,/6& 2),%$3-B15& -'
93-,-'0&./&,%1&H-,/&P2'20136&2'5&%2=-'0&2),%$3-,/& ,$&1'4$3#1&,%-(&H$516&(%2""6&)+$'&51,13*-'-'0&,%2,
,%131&%2(&.11'&2&=-$"2,-$'6&'$,-4/& ,%1&=-$"2,$37& &:%-(&'$,-#1&(%2""& (1,& 4$3,%& ,%1&'2,)316&52,1&2'5& ,-*1&$4
=-$"2,-$'6&2'5&2*$)',&$4& ,%1&(#%15)"15&+1'2",/7

>$/A'E%! QF! ! ;7RD$%AF
D'#1&()#%&'$,-#1&-(&0-=1'6&,%1&2""1015&=-$"2,$3&*2/6&9-,%-'&(1=1'&VYX&52/(&$4&,%1&,-*1&$4&-(()2'#1&$4&,%1
'$,-#16&+2/& ,%1&2*$)',&(1,& 4$3,%&$'& ,%1&(#%15)"1&$4&+1'2",-1(& 4$3& ,%1&=-$"2,-$'6&$3&*2/&31>)1(,&2&%123-'0
-'&93-,-'06&2(&-(&+3$=-515&4$3&%13124,137&&:%1&+1'2",/&*2/&.1&+2-5&-'&+13($'&$3&./&*2-"6&2'5&+2/*1',
(%2""&.1&511*15&,$&.1&2'&25*-((-$'&$4&,%1&=-$"2,-$'7
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>$/A'E%! SF! ! 1$7B'%TF
!'/&+13($'&#$',1(,-'0&2'&25*-'-(,32,-=1&$441'(1&+)3()2',& ,$& ,%-(&H%2+,13&*2/6&9-,%-'&(1=1'&VYX&52/(&$4
,%1&,-*1&$4&-(()2'#1&$4&,%1&'$,-#16&31>)1(,&2&%123-'0&./&2&%123-'0&$44-#13&9%$&(%2""&4$3,%9-,%&#$'5)#,&2'
-'4$3*2"&%123-'0& ,$&51,13*-'1& -4&2&=-$"2,-$'&%2(&$##)33157& &:%1&%123-'0&$44-#13&(%2""&%2=1&2),%$3-,/& ,$
5-(*-((&,%1&=-$"2,-$'&$3&315)#1&$3&92-=1&,%1&+1'2",/7&&A4&,%1&=-$"2,-$'&-(&()(,2-'15&./&,%1&%123-'0&$44-#136
,%1&=-$"2,$3& (%2""& +2/& ,%1&+1'2",/& -*+$(157

>$/A'E%! UF! ! -7'@CB$! AE! ;7RF
V2X! A'& ,%1&1=1',&2&+23,/&#%23015&9-,%&2'&25*-'-(,32,-=1&$441'(1& 42-"(& ,$&+2/& ,%1&+1'2",/6&2

*-(51*12'$3
$3&+1,,/&*-(51*12'$3&#%2301&*2/&.1&.3$)0%,&202-'(,&,%1&2""1015&=-$"2,$3&-'&2##$352'#1&9-,%
2++"-#2."1&(,2,),1(7& &A4&,%1&+1'2",/&-(&+2-5&$3&-4&2'&-'5-=-5)2"&-(&4$)'5&'$,&,$&%2=1&#$**-,,15&,%1
25*-'-(,32,-=1&$441'(1&./&,%1&%123-'0&$44-#136&'$&()#%&#%2301&*2/&.1&.3$)0%,&./&,%1&H-,/&4$3&,%1
(2*1& =-$"2,-$'7

& V.X& A'& ,%1&1=1',&2&+23,/&+23,-#-+2,1(& -'& ,%1&25*-'-(,32,-=1&$441'(1&+3$#15)31(&.),&5$1(&'$,&+2/& ,%1
*$'1,23/&+1'2",/&9%-#%&*2/&.1& -*+$(156& ,%1&H-,/&9-""&(11;&,$&#$""1#,& ,%1&#$(,(&$4& ,%1
25*-'-(,32,-=1&$441'(1&+3$#15)31(&2(&+23,&$4& ,%1&().(1>)1',&#3-*-'2"&(1',1'#1& -'& ,%1&1=1',& ,%1
+23,/&-(&#%23015&2'5&-(&#$'=-#,15&0)-",/&$4&,%1&#3-*-'2"&=-$"2,-$'7

>$/A'E%! VF! ! +'0#E0'A'E%! EO! ;$%7@A'$0F
!""&+1'2",-1(&#$""1#,15&+)3()2',&,$&,%-(&H%2+,13&(%2""&.1&+2-5&,$&,%1&H-,/&,312()313&2'5&(%2""&.1&)(15&,$
4)'5& ,%1&#$(,&$4&51=1"$+*1',&2'5&$+132,-$'&$4& 31"2,15&+3$032*(7

>$/A'E%! WF! ! :OO$%0$0! 7%&! ;$%7@A'$0F
D441'(1(&9%-#%&*2/&.1&#%23015&2(&25*-'-(,32,-=1&$441'(1(&2'5&,%1&+1'2",-1(&4$3&()#%&$441'(1(&*2/&.1
1(,2."-(%15&./&31($"),-$'&$4&,%1&H-,/&H$)'#-"&43$*&,-*1&,$&,-*17&&H$+-1(&$4&()#%&31($"),-$'(&(%2""&.1
*2-',2-'15& -'& ,%1&$44-#1&$4& ,%1&H-,/&P2'2013& oP2/$3p7

:%-(&$35-'2'#1&(%2""& ,2;1&1441#,&9-,%-'&qqqqqq&52/(7
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"+8393>G="G3H,!;,9"6G3,>!-:=

63<I:=!6"J!H3:6"G:=>

>$/A'E%! NF! ;$%7@A'$0! OEB! 9E%/ED#@'7%/$F
A'&255-,-$'&,$&2'/&#3-*-'2"&+1'2",-1(&9%-#%&*2/&.1&-*+$(15&./&2&#$)3,&$4&"296&,%1&H-,/&H$)'#-"&*2/
()(+1'5&2&"-#1'(1&4$3&)+&,$&(-8,/&VWQX&52/(6&*2/&31=$;1&2&"-#1'(1&2'5h$3&*2/&-*+$(1&2&#-=-"&4-'1&$'&2
"-#1'(11&'$,& ,$&18#115&,9$&,%$)(2'5&5$""23(&VlK6QQQX&4$3&12#%&=-$"2,-$'&$'&2&4-'5-'0&,%2,& ,%1& "-#1'(1
%$"513&$3&-,(&1*+"$/11&%2(&42-"15&,$&#$*+"/&9-,%&2&(,2,),16&3)"16&$3&$35-'2'#1&31"2,-'0&,$&2"#$%$"-#
.1=13201(6&'$'I-',$8-#2,-'0&*2",& "->)$3&$3&9-'17

>$/A'E%! PF! 8'%'DCD! ;$%7@A'$0F
A'&'$&1=1',&(%2""&2&+1'2",/&.1&"1((&,%2'`

V2X& 4$3&2& 4-3(,&=-$"2,-$'6& ,%1&*2'52,$3/&*-'-*)*&+1'2",/& (%2""&.1& ,%1&25*-'-(,32,-=1&+1'2",/& -*+$(15
+)3()2',&,$&o)+.,0;&#);*;)$+&;$&M,+,0*"&J0$>).)$+&$3&!1')+).;0*;)$+&$01)+*+#,&(0$>)1,1&N2.;&(0)$0
;$&;%).&.,#;)$+&$3& ;%,&1$#2',+;p7

& V.X&4$3&2&(1#$'5&=-$"2,-$'& -'& ,91"=1&VLKX&*$',%(& ,%1&*2'52,$3/&*-'-*)*&+1'2",/&(%2""&.1& ,%1
2++3$+3-2,1&25*-'-(,32,-=1&+1'2",/& -'&V2X&2.$=16&+")(&()(+1'(-$'&$4& ,%1& "->)$3& "-#1'(1&4$3& ,%311&VSX
52/(7

& V#X& 4$3&2& ,%-35&=-$"2,-$'& -'& ,91"=1&VLKX&*$',%(& ,%1&*2'52,$3/&*-'-*)*&+1'2",/&(%2""&.1& ,%1
2++3$+3-2,1&25*-'-(,32,-=1&+1'2",/& -'&V2X&2.$=1&+")(&()(+1'(-$'&$4& ,%1&"->)$3& "-#1'(1&4$3&1-0%,11'
VLcX&52/(7

>$/A'E%! QF! =$?E/7A'E%! EB! >C0#$%0'E%F
]1=$#2,-$'&$3&()(+1'(-$'&$4&2&"-#1'(1&./&,%1&H$)'#-"&(%2""&.1&+31#1515&./&2&+)."-#&%123-'0&-'&2##$352'#1
9-,%&P-''1($,2&C,2,),1&SUQ!7ULT7& &:%1&H-,/&H$)'#-"&(%2""&#$'5)#,& ,%1&%123-'07& &:%1&%123-'0&'$,-#1
(%2""&.1&0-=1'&2,&"12(,&,1'&VLQX&52/(&+3-$3&,$&,%1&%123-'06&-'#")51&'$,-#1&$4&,%1&,-*1&2'5&+"2#1&$4&,%1
%123-'06&2'5&(%2""&(,2,1&,%1&'2,)31&$4&,%1&#%2301(&202-'(,&,%1&"-#1'(117

:%-(& $35-'2'#1& (%2""& ,2;1& 1441#,& qqqqqqqqqq7

>"8;6,!63>G!:-!"+8393>G="G3H,!;,9"6G3,>

V:$&.1&;1+,&-'&H-,/&P2'2013G(&$44-#1X

"@/EXE@! :OO$%0$ "&D'%'0AB7A'?$!;$%7@AR

\->)$3&"-#1'(1&=-$"2,-$'( L(,&&$441'(1&&lKTQ

K'5&$441'(1&lTQQ

S35&$441'(1&lYTQ
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MODEL II - Presumptive Civil Penalties

!7! M)3+$(17&&:%1&+)3+$(1&$4&,%-(&C1#,-$'&-(&,$&1(,2."-(%&2&(,2'5235&./&9%-#%&,%1&H-,/&H$)'#-"&51,13*-'1(
,%1&2*$)',&$4&#-=-"&4-'1(6& "1'0,%&$4& "-#1'(1&()(+1'(-$'(&2'5&,%1&+3$+3-1,/&$4&31=$#2,-$'(6&2'5&(%2""
2++"/&,$&2""&+31*-(1(&"-#1'(15&2'5&-'5-=-5)2"(&#%23015&)'513&,%-(&H%2+,137&&:%1(1&+1'2",-1(&231
+31()*15&,$&.1&2++3$+3-2,1&4$3&1=13/&#2(1<&%$91=136&,%1&H$)'#-"&*2/&51=-2,1&-'&2'&-'5-=-5)2"&#2(1
9%131& ,%1&H$)'#-"& 4-'5(& ,%2,& ,%131&18-(,(&().(,2',-2"& 312($'(&*2;-'0& -,&*$31&2++3$+3-2,1& ,$&51=-2,16
()#%&2(6&.),&'$,& "-*-,15& ,$6&2& "-#1'(11G(&144$3,(& -'&#$*.-'2,-$'&9-,%& ,%1&C,2,1&$3&H-,/& ,$&+31=1',& ,%1
(2"1&$4&2"#$%$"&,$&*-'$3(7&&?%1'&51=-2,-'0&43$*&,%1(1&(,2'5235(6&,%1&H$)'#-"&9-""&+3$=-51&93-,,1'
4-'5-'0(& ,%2,& ()++$3,& ,%1&+1'2",/& (1"1#,157

F7! M31()*+,-=1&M1'2",-1(& 4$3&j-$"2,-$'(7&:%1&*-'-*)*&+1'2",-1(& 4$3&#$'=-#,-$'(&$3&=-$"2,-$'(&*)(,&.1
+31()*15&2(&4$""$9(&V)'"1((&(+1#-4-156&')*.13(&.1"$9&-'5-#2,1&#$'(1#),-=1&52/(G&()(+1'(-$'X`

Appearance

Type of Violation
1st 2nd 3rd 4th

1.  Commission of a felony related to the licensed
activity.

Revocation NA NA NA

2.  Sale of alcoholic beverages while license is under
suspension.

Revocation NA NA NA

3.  Sale/purchase of alcoholic beverages
to/by under-age-person.

$250
$500  &
3-day

suspension

$750 &
18-day

suspension
Revocation

4.  Sale of alcoholic beverages to obviously
intoxicated person.

$250
$500 &

3-day suspension
$750 &
18-day

suspension
Revocation

5.  After hours sale of alcoholic beverages.
3 6 18 Revocation

6.  After hours display or consumption of alcoholic
beverages.

3 6 18 Revocation

7.  Refusal to allow City inspectors or Police
admission to inspect premises.

5 15 Revocation NA

8.  Illegal gambling on premises.
3 6 18 Revocation

9.  Failure to take reasonable steps to stop person
from leaving premises with alcoholic beverages.

3 6 18 Revocation

!52+,15& 43$*&D35-'2'#1&gcIK&H-,/&$4&M"/*$),%6&P-''1($,27
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Appendix C ! Operation Checklist

:%1&4$""$9-'0&-(&2&(,1+I./I(,1+&#%1#;"-(,&4$3&#$*+"-2'#1&#%1#;(&$+132,-$'(7

Operation Plan/Checklist

1. "#Determine type of compliance check

2. "#Review existing ordinances

3. "#Revise ordinances (optional)

4. Make decisions regarding:

a. "#Type of alcohol to purchase

b. "#One vs. two officers

c. "#One vs. multiple buyers

d. "#Viewing the buyer(s)

e. "#Buyer compensation (paid vs. volunteer)

f. "#Immediate vs. delayed post-buy attempt contact

5. "#Select sites to be checked

6. "#Review plan with the Prosecuting Attorney and the city council/licensing authority

7. "#Notify businesses

8. "#Notify community

9. Hire and train buyers

a. "#Advertise/recruit buyer applicants

b. "#Recruit and schedule age assessment panel members (optional)

i. "#Hold age assessment panel

ii. "#Select and hire buyers based on results of assessment panel

c. "#Train buyers

10. Logistics

a. "#Prepare site packets

b. "#Plan routes – establish target lists with specified criteria (random, region, etc.)

c. "#Schedule buyers and officer(s)

d. "#Obtain and document cash for purchases

11. "#Implement the compliance check according to protocol

12. "#Complete reports and refer to appropriate authority for criminal or administrative charges

13. "#Send letters of congratulations/thanks to businesses/sellers who did not sell

14. "#Issue press releases
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Appendix D _ Sample Notice Letter

N2,1

F)(-'1((&E2*1
!5531((
H-,/6&C,2,16&r-+

N123&F)(-'1((&D9'13`

:%1&!+<;$6+&M$"-#1&N1+23,*1',&9-""&.10-'&V#$',-')1X&,$&)(1&#$*+"-2'#1&#%1#;(&,$&1'4$3#1&"->)$3&(2"1(
"29(&-'&!+<;$6+G&I;*;,7&&?1&.1"-1=1&,%2,&%1"+-'0&/$)&,$&2=$-5&"29&=-$"2,-$'(6&()#%&2(&(1""-'0&2"#$%$"&,$
)'513201&+1$+"16&9-""&%1"+&)(&,$&2=$-5&,%1&+3$."1*(&,%2,&#$*1&9-,%&)'513201&53-';-'07&A,&-(&"1((
18+1'(-=1&2'5&12(-13& ,$&+31=1',&/$),%&2##1((& ,$&2"#$%$"& ,%2'& ,$& -'=1(,-02,1& ,%1&*$,$3&=1%-#"1&#32(%1(6
4-0%,(6&2'5&$,%13&#3-*1&,%2,&)'513201&53-';-'0&+3$*$,1(7&E123"/&%2"4&$4& -'a)3/&*$,$3&=1%-#"1&#32(%1(
-'=$"=1&53-=13(&9%$&%25&.11'&53-';-'0&2"#$%$"7&&H$**)'-,-1(&,%2,&%2=1&315)#15&,%1&2=2-"2.-"-,/&$4
2"#$%$"&,$&)'513201&53-';13(&%2=1&18+13-1'#15&41913&#32(%1(&2'5&41913&#3-*1(7&BO,("*#,& 3$""$6)+4
.,+;,+#,&6);%& "$#*"&.;*;).;)#.&6%,0,&*>*)"*A",7E&A'&$=13&W6QQQ&2"#$%$"&+)3#%2(1&2,,1*+,(&-'&,%1&)++13
P-591(,&#$'5)#,15&(-'#1&LggK6&/$),%4)"I2++123-'0&.)/13(&9131&($"5&2"#$%$"&9-,%$),&.1-'0&#%1#;15&4$3
AN&2++3$8-*2,1"/&KTITQk&$4& ,%1& ,-*17&:%-(&1=-51'#1&()001(,(& ,%2,&2&(13-$)(&+3$."1*&18-(,(7

O'513201&/$)'0&25)",(&9-""&#$*1&-',$&/$)3&.)(-'1((&5)3-'0&,%1&'18,&419&*$',%(&,$&,3/&,$&.)/&2"#$%$"-#
.1=13201(7&&M$"-#1&$44-#13(&9-""&.1&9$3;-'0&9-,%&,%1(1&/$),%(7&&C,244&#2)0%,&(1""-'0&2"#$%$"&,$&)'513201
.)/13(&9-""&.1&31413315&,$&,%1&M3$(1#),-'0&!,,$3'1/&4$3&#3-*-'2"&+3$(1#),-$'7&&F)(-'1((1(&9%131&(2"1(&,$
)'513201&.)/13(&$##)3&9-""&.1&31413315&,$&,%1&"-#1'(-'0&2),%$3-,/&4$3&25*-'-(,32,-=1&2#,-$'7&&]1+$3,(&$'
#$*+"-2'#1&#%1#;&$+132,-$'(&.1#$*1&+)."-#&52,2&)'513&I;*;,&"296&*12'-'0&,%2,&,%1&-51',-,/&$4&.)(-'1((1(
#%1#;15&2'5&,%1&$),#$*1&$4&12#%&#%1#;&#2'&.1&$.,2-'15&2'5&+)."-(%15&./&,%1&'19(&*15-27

?1&92',&/$)3&(,244&,$&314)(1&2"#$%$"&(2"1(&,$&$)3&)'513201&.)/13(7&&?1&#2'&$4413&,%1&4$""$9-'0&,$$"(&,$
%1"+&1'()31&,%2,&/$)3&(,244&;'$9(&,%1&"29`

♣!Copies of the Valid ID book (photo examples of proper IDs) can be obtained from most alcohol
distributors or from commercial vendors including the Drivers License Guide Company (1-800-227-
8827).

♣!At your request, we can send a patrol officer to your establishment to give a 10-15 minute informational
talk on alcohol sales laws.

♣!Contact your insurance company or alcohol distributor; they may provide training guides, signs, or
information on training programs available in your area.

C1""-'0&2"#$%$"&-(&2&"10-,-*2,1&.)(-'1((&,%2,&+"2/(&2&=2"-5&3$"1&-'&$)3&#$**)'-,/7&?1&+3-51&$)3(1"=1(&-'
.1-'0&2&43-1'5"/&2'5&+3$I2#,-=1&+$"-#1&51+23,*1',7&C1""-'0&2"#$%$"&-(&2&+3-=-"101&,%2,&%2(&=13/&(+1#-4-#
31(+$'(-.-"-,-1(&2,,2#%15&,$&-,7& &?1&$'"/&2(;&,%2,&/$)&4)"4-""&,%$(1&31(+$'(-.-"-,-1(7&:%-(&-(&$)3&31>)1(,&4$3
#$$+132,-$'& -'&2&'1#1((23/&144$3,&./&$)3&#$**)'-,/& ,$& 315)#1& ,%1&2=2-"2.-"-,/&$4&2"#$%$"& ,$&$)3&/$),%7
?$3;&9-,%&)(&,$&1'()31&/$)3&.)(-'1((G&#$*+"-2'#1&9-,%&)'513201&(2"1(&"29(7

A4&/$)&9$)"5&"-;1&4)3,%13& -'4$3*2,-$'6&+"12(1&#2""&H%-14&V+*',X&2,&V(%$+,& +2'A,0X7

b$)3(&-'&(241,/6

H%-14&B)+.,0;& +*',E
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Appendix E _ Responsible Beverage Service Training

GB7'%'%T!=$0ECB/$0

F)(-'1((1(&,%2,&(11;&2&#$*+31%1'(-=1&31(+$'(-."1&.1=13201&(13=-#1&,32-'-'0&+3$032*&#2'&31413&,$&,%1

#$**13#-2"&+3$=-513(&"-(,15&.1"$97&P$(,&(,2,1&!"#$%$"&F1=13201&H$',3$"&V!FHX&201'#-1(&2"($

*2-',2-'&-'4$3*2,-$'&$'&2=2-"2."1&,32-'-'07&&J'#$)3201&.)(-'1((1(&,$&%2=1&,%1-3&1*+"$/11(&0$&,%3$)0%

$'1&$4&,%1(1&+3$032*(7&C$*1&+3$032*(&231&+3$=-515&2(&+23,&$4&*1*.13(%-+&-'&.1=13201&2(($#-2,-$'(7

F)(-'1((1(&,%2,&%2=1&,%1-3&(,244&,32-'15&*2/&31#1-=1&-'()32'#1&5-(#$)',(&,%2,&231&0312,13&,%2'&,%1&#$(,

$4&,%1&,32-'-'06&-'#")5-'0&(,244&9201(7

\29&1'4$3#1*1',&$44-#-2"(&*2/&$4413&"-*-,15&"->)$3&"29&#$*+"-2'#1&-'4$3*2,-$'&,$&1(,2."-(%*1',

(,244&./&(1'5-'0&2&31+31(1',2,-=1&$4&,%1&51+23,*1',&,$&,%1&.)(-'1((&4$3&2&LT&,$&KQ&*-'),1&d(,$+&i

,2";e&$'&"->)$3&"29(&2'5&#$*+"-2'#17&F/&%1"+-'0&.)(-'1((1(&(,2/&-'&#$*+"-2'#16&.)(-'1((&$9'13(

*2/&.1&*$31&()++$3,-=1&$4&,%1&#$*+"-2'#1&#%1#;&$+132,-$'&9%1'&+3$(1#),-$'(&2'5&25*-'-(,32,-=1

(2'#,-$'(&.10-'7&C11&!++1'5-8&[&4$3&-'4$3*2,-$'&,$&5-(#)((&9-,%&1(,2."-(%*1',&(,2447

National Training Services

♦! TIPS (Training for Intervention Procedures) 
1101 Wilson Boulevard Suite 1700, Arlington VA  22209 1-800-438-8477

♦! TAM (Techniques of Alcohol Management) National Licensed Beverage Association
20 South Quaker Lane, Suite 320, Alexandria, VA  22314 1-800-441-9894

nlba-mail@nlba.org http://www.nlba.org
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Appendix F _ Prior Notice Receipt

!+<;$6+6&I;*;,G&M$"-#1&N1+23,*1',
!5531((
H-,/6&C,2,16&r-+
M%$'1&E)*.13

Record of Notice Served

Date:

Time:

Recipient Name (Print or affix mailing label):

On the date and time shown above I hand-delivered a written notice to the person listed
above notifying them that a liquor law compliance check(s) will be conducted at their
establishment.  He/she was provided with a description of the liquor laws/ordinances and
resource material to assist in training his/her staff to remain in compliance with these
laws.

Officer Name (Print):

Signature:

Acknowledgement of Notice Received

The signature of the recipient is requested but not required.

I hereby acknowledge receipt of notice from the Anytown Police Department that liquor law
compliance checks will be conducted at my establishment.

Signed:
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Appendix G _ “Stop & Talk” – Outline for Law Enforcement Officers

:%1&!+<;$6+&M$"-#1&N1+23,*1',&9-""&.1&#$'5)#,-'0&2&(13-1(&$4&2"#$%$"&"29&#$*+"-2'#1&#%1#;(&-'&$)3

a)3-(5-#,-$'7&&?1&%2=1&*2-"15&'$,-#1(&,$&12#%&.)(-'1((&"-#1'(15&,$&(1""&2"#$%$"7&&:%1&'$,-#1(&-'#")51&2'

$4413&,$&%2=1&2&+2,3$"&$44-#13&(,$+&./&,%1&.)(-'1((&,$&,2";&9-,%&,%1&*2'201*1',&$3&(,244&2.$),&2"#$%$"

"29(7&&:%-(&5$#)*1',&$),"-'1(&-'4$3*2,-$'&/$)&*2/&9-(%&,$&5-(#)((&9-,%&(,244&5)3-'0&2&d(,$+&i

,2";7e

A4&/$)3&3$),-'1&-'#")51(&(,$++-'0&4$3&*12"(&$3&.312;(&2,&.)(-'1((1(&"-#1'(15&,$&(1""&2"#$%$"6&91

1'#$)3201&/$)&,$&,2;1&,-*1&,$&,2";&2.$),&,%1&4$3,%#$*-'0&#$*+"-2'#1&#%1#;(7&&:%1&51+23,*1',G(&0$2"

-(&,$&-'#312(1&#$*+"-2'#1&9-,%&,%1&"29(&+3$%-.-,-'0&,%1&(2"1&$4&2"#$%$"&,$&)'513201&2'5&-',$8-#2,15

+13($'(7&?23'&,%1&(,$31&#"13;(&2'5&92-,+13($'(&9-,%&9%$*&/$)&-',132#,&52-"/&,$&.1&#2314)"&9%1'

(1""-'0&2"#$%$"&,$&2=$-5&.1-'0&#2)0%,&(1""-'0&,$&2'&)'513201&.)/137&&M3$=-51&,%1*&9-,%&.2(-#

-'4$3*2,-$'&$'&%$9&,$&#$*+"/&9-,%&,%1(1&"29(7

:%1&-'4$3*2,-$'&.1"$9&"-(,(&()001(,-$'(&$'&%$9&,$&(1""&2"#$%$"&-'&#$*+"-2'#1&9-,%&,%1&"29&2'5

51,2-"(&I;*;,&"29(&31"2,-'0&,$&,%1&(2"1&$4&2"#$%$"-#&.1=13201(7

1EY!AE!*ED#@R!Y'AX!"@/EXE@!67Y0

;BE?'&$!TC'&7%/$!AE!0AEB$!/@$BZ0!7%&!Y7'A0A7OO!E%!$70R!Y7R0!AE!/X$/Z!3+0F!!,%/ECB7T$!EY%$B0!7%&!D7%7T$B0!AE
D7'%A7'%!/7@$%&7B0!AX7A!0XEY!AX$!/CBB$%A!&7A$!7%&!AX$!/EBB$0#E%&'%T!R$7B!OEB!AX$!@$T7@!7T$!AE!#CB/X70$!7@/EXE@F

Officers should encourage store staff or waitpersons to use law enforcement as a resource.  Remind them
that they can call an officer to the store anytime they believe someone is trying to illegally purchase alcohol.

The primary purpose of these talks is to make sure people selling alcohol know what their rights and
responsibilities are under our laws.  Once this has been accomplished it may help convince them to take the
law seriously if you explain some of the reasons the law exists.  Here are some good reasons why it is illegal
for people under age 21 to purchase alcohol.

¬! When the drinking age was 18, many more youths were killed and injured in alcohol-related motor vehicle
crashes

¬! People who start drinking at an early age drink more and more often later in life, are more likely to become
addicted to alcohol, and have more alcohol-related health and employment problems

¬! Researchers report that when younger people drink they experience:
•! More unplanned teen pregnancies, sexually transmitted diseases, and unplanned sex.
•! More assaults, vandalism, and violence
•! Increased problems in school and work

=$D'%&!AX$!/@$BZ0!7%&!Y7'A#$B0E%0!AX7A!/X$/Z'%T!3+0!A7Z$0!?$BR!@'AA@$!A'D$!/ED#7B$&!AE

&$7@'%T!Y'AX![$'%T!/7CTXA!'%!7!/ED#@'7%/$!/X$/Z!0A'%T!EB![$'%T!'%?E@?$&!'%!7!@7Y0C'AF!!\>AE#

4!A7@Z0]!7B$!7%!'D#EBA7%A!/EDDC%'AR!#E@'/'%T!AEE@!AX7A!X$@#!REC!AE!Z$$#!7@/EXE@![C0'%$00$0

ECA!EO!ABEC[@$!YX$%!/ED#@'7%/$!/X$/Z0!A$0A!AX$'B![C0'%$00$0F
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M3$=-51&12#%&1(,2."-(%*1',&9-,%&2&()**23/&$3&/$)3&(,2,1G(&"29(&$3&a)3-(5-#,-$'G(&$35-'2'#1(&31"2,15

,$&2"#$%$"&(2"1(7&&VP$(,&(,2,1&!"#$%$"&F1=13201&H$',3$"&201'#-1(&+)."-(%&2&"29&()**23/7X

Appendix H _ Public Service Script

;C[@'/!>$B?'/$!"%%EC%/$D$%A!!^N

=7&'E!>/B'#A!_Q`!0$/E%&0a

When people under 21 drink alcohol they put themselves and our community at risk.  When underage people drink they:

•! Get involved in more acts of violence as perpetrators and victims.

•! Are more apt to commit vandalism.

•! Have more car crashes and other accidents causing injury.

The Anytown Police Department wants the next generation to make a healthy and safe start. Help keep alcohol out of the
hands of our youth.

;C[@'/!>$B?'/$!"%%EC%/$D$%A!!^P

=7&'E!>/B'#A!_Q`!0$/E%&0a

Law Enforcement Alert:

Are you a salesclerk, cashier, bartender, or waitperson? Beware! State law makes it a (insert appropriate crime
classification; e.g., gross misdemeanor ) to sell, furnish, or give alcohol to a person under 21. You can be fined up to
(insert appropriate maximum fine amount) or sent to jail for up to&(insert appropriate maximum imprisonment period).

Anytown police want the next generation to make a healthy and safe start—help keep alcohol out of the hands of our
youth.
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Appendix I _ Sample Posters
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Appendix J _ Sample Print Advertisements
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Appendix K _ Buyer Age Appraisal

H$'5)#,-'0&2'&d!++231',&!01e&2++32-(2"&$4&+$,1',-2"&.)/13(&9-""&+3$=-51`

•!Strong evidence that a “reasonable person” would consider the buyer to be under age 21.
•!An opportunity for community groups or leaders to be involved in the compliance check

operations, which will promote positive community relations.

•!An opportunity to interview and assess prospective buyer’s “court presence” and utility as a
witness.

?1&31#$**1'5&2((1*."-'0&2&+2'1"&$4&>)2"-4-15&d312($'2."1&+1$+"1e&,$&5$&2'&2((1((*1',&$4&,%1&201

$4&/$),%(&.1-'0&#$'(-51315&2(&.)/13(7&&!++3$+3-2,1&+2'1"&*1*.13(&*2/&-'#")51&(#%$$",12#%13(6

0)-52'#1&#$)'(1"$3(6&5$#,$3(6&')3(1(6&/$),%&#$)'(1"$3(6&2,,$3'1/(6&2'5&$,%13&)'513201&/$),%7&&C1"1#,

#-,-B1'(&9%$&3$),-'1"/&512"&9-,%&/$)'0&+1$+"17&&C,$31&#"13;(&$3&#-,-B1'(&1'02015&-'&,%1&.)(-'1((&$4

2"#$%$"&(2"1(&(%$)"5&.1&)(15&$'"/&-4&,%1/&231&'$,&43$*&,%1&a)3-(5-#,-$'&,$&2=$-5&()001(,-$'(&$4

d,-++-'0&$44e&$3&42=$3-'0&2'/&.)(-'1((1(7&!'&-512"&+2'1"&(-B1&-(&43$*&T&,$&Y&*1*.13(7

A'(,3)#,&.)/13(&,$&#$*1&,$&,%1&201&2((1((*1',&531((15&-'&a12'(6&:I(%-3,(6&$3&(912,(%-3,(7&!5=-(1

,%1*&,$&(1"1#,&#"$,%1(&(-*-"23&,$&,%$(1&,%1/&9-""&9123&9%1'&#$'5)#,-'0&#$*+"-2'#1&#%1#;(6&2'56&-4

'1#1((23/6&9%1'&,1(,-4/-'0&-'&#$)3,7&&_1*2"1(&(%$)"5&.1&25=-(15&,$&9123&"-,,"1&$3&'$&*2;1)+&2'5&,$

2=$-5&9123-'0&a191"3/7&P1'&(%$)"5&.1&#"12'&(%2=1'7

R2=1&,%1&+2'1"&2'5&,%1&2++"-#2',(&31+$3,&,$&$'1&(-,16&.),&-'&(1+232,1&3$$*(7&&D'#1&,%1&+2'1"&-(

2((1*."15&0-=1&12#%&*1*.13&2'&201&2((1((*1',&(%11,&V(11&.1"$9X7&&R2=1&12#%&.)/13&#2'5-52,16&2'5

-512""/6&2,&"12(,&$'1&#"123"/&$=13201&2'5&$'1&#"123"/&)'513201&VLTILW&/123&$"5X&/$),%6&1',13&,%1&+2'1"

3$$*&$'1&./&$'16&*2;1&$'1&(%$3,&(,2,1*1',6&2'5&,%1'&"12=1&,%1&3$$*7&&:%1&5)32,-$'&2'5&#%232#,13&$4

,%1&+2'1"&18+$()31&,$&,%1&.)/13&#2'5-52,1&(%$)"5&*-*-#&,%1&#-3#)*(,2'#1(&$4&2&,/+-#2"&2"#$%$"&(2"17

A4&/$)3&#$*+"-2'#1&#%1#;&$+132,-$'&9-""&-'#")51&$'I(2"1&31(,2)32',(&2'5&.23(&9-,%&,/+-#2"&"$9

"-0%,-'0&#$'5-,-$'(6&#$'(-513&%$"5-'0&,%1&+2'1"&-'&2&3$$*&9%131&"$9&"-0%,-'0&"1=1"(&#2'&.1&1(,2."-(%157

:%1&.)/13&2++"-#2',(&#2'&0-=1&,%1-3&'2*1&$3&.1&-51',-4-15&./&')*.137&:%1&+2'1"&*1*.13(&9-""&4-""&-'

2&32,-'0&(%11,&,%2,&-51',-4-1(&12#%&.)/13&#2'5-52,1G(&d2++231',&2017e&&!'&-512"&$),#$*1&9-""&31()",&-'

($*1&.)/13&#2'5-52,1(&.1-'0&2((1((15&2,&201&Lc&$3&Lg&./&,%1&1',-31&+2'1"7&&A'&2'/&1=1',&#%$$(1

.)/13(&a)5015&,$&.1&Lc&$3&Lg&./&,%1&*$(,&*1*.13(&$4&,%1&+2'1"6&2'5&2=$-5&%-3-'0&.)/13(&a)5015&,$

.1&=13/&/$)'0&VLSILWX&$3&=13/&$"5&VKLIKSX&./&2'/&+2'1"&*1*.13(7

]1=-19&,%-(&+3$#15)31&9-,%&/$)3&+3$(1#),$37&&R1&$3&(%1&*2/&9-(%&,$&(1,&,%1&"-*-,(&$'&,%1&2++231',

201&$4&.)/13(&1*+"$/15&-'&/$)3&a)3-(5-#,-$'&V17076&%-31&$'"/&.)/13(&9%$&231&32,15&./&cQk&$4&,%1&201

2((1((*1',&+2'1"&,$&.1&Lc&$3&Lg&/123(&$"57X
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Age Rating Sheet

Visual age assessment (Please circle only one number)

Panel member name:

Applicant

1.! 13 14 15 16 17 18 19 20 21 22 23+

2.! 13 14 15 16 17 18 19 20 21 22 23+

3.! 13 14 15 16 17 18 19 20 21 22 23+

4.! 13 14 15 16 17 18 19 20 21 22 23+

5.! 13 14 15 16 17 18 19 20 21 22 23+

6.! 13 14 15 16 17 18 19 20 21 22 23+

7.! 13 14 15 16 17 18 19 20 21 22 23+

8.! 13 14 15 16 17 18 19 20 21 22 23+

9.! 13 14 15 16 17 18 19 20 21 22 23+

10.! 13 14 15 16 17 18 19 20 21 22 23+

11.! 13 14 15 16 17 18 19 20 21 22 23+

12.! 13 14 15 16 17 18 19 20 21 22 23+
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Appendix L _ Buyer Recruitment Flyer

Alcohol products in the hands of underage youth pose a serious threat to the public safety and public
health of our community.  The (Law Enforcement Agency) is committed to upholding State law and
local ordinances that appropriately prohibit access to these products.  We want your help in this
important law enforcement effort.

If you are considering a career in law enforcement, want to play a role in promoting public safety and
public health in our community, or just want to help law enforcement with crime prevention, consider
becoming a “buyer” for our compliance check operation.

WHAT YOU WILL DO:
You will enter businesses licensed to sell alcohol — convenience stores, bars, restaurants, etc. — to try to
purchase alcohol.  Law enforcement officers will work with you. If an illegal sale occurs, the individual
who sells to you and/or the business that person represents may be brought into criminal court or an
administrative hearing.  You may be needed to testify at any trials or hearings to explain what you did
and said during the compliance check.

Participating in compliance check operations will give you a unique opportunity to experience law
enforcement work. We plan to check approximately (insert number) businesses in our jurisdiction to
insure that they are complying with the law.  Each buyer will need to work approximately X shifts at X
hours each.  You will need to attend a screening and training session to be held (date), which will last no
more than three hours.  Buyers will need to be available to make court or hearing appearances for up to
six months after the last compliance check.

IF YOU ARE INTERESTED:
Call Officer (name) at (phone #) to discuss your qualifications and, if appropriate, make arrangements
for you to attend the screening and training session.

On (date) we will screen applicants and select buyers.  Your “apparent age,” how old you look, will be
the major factor in the selection process.  Those who are not selected are usually screened out because
they look too old or too young.   Selected applicants will then be trained.  Scheduling for the actual
compliance checks will be done during the training process.
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Appendix M _ Buyer Recruitment Advertisement

:##EBAC%'AR!OEB!67Y!,%OEB/$D$%A!,(#$B'$%/$

!31&/$)&201&Lc&$3&Lg&2'5&"$$;&/$)3&201@

!31&/$)&#$'(-513-'0&2&#23113&-'&"29&1'4$3#1*1',@

:%1&!+<;$6+&\29&J'4$3#1*1',&!01'#/&'115(&#-=-"-2'(&V=$")',113(X&,$&+23,-#-+2,1&-'&2&"->)$3&"29

1'4$3#1*1',&#$*+"-2'#1&#%1#;&$+132,-$'&2(&)'513201&.)/13(7

H2""&V'2*1X&2,&V+%$'1&')*.13X&4$3&*$31&-'4$3*2,-$'7
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Appendix N _ Buyer Training

F)/13&,32-'-'0&(%$)"5&#$=13&,%1&.)/&+3$#1((6&31+$3,&93-,-'06&2'5&-'4$3*2,-$'&$'&.1-'0&2&9-,'1((&4$3

#3-*-'2"&$3&25*-'-(,32,-=1&%123-'0(7&[-=1&,%1&.)/13&2&01'132"&51(#3-+,-$'&$4&%$9&,%1&#$*+"-2'#1

#%1#;&$+132,-$'&9-""&3)'7&&A4&#3-*-'2"&#$*+"2-',(&$3&25*-'-(,32,-=1&(2'#,-$'(&9-""&.1&($)0%,6&18+"2-'

,%1&#3-*-'2"&#$)3,&2'5&"-#1'(-'0&(2'#,-$'&+3$#1((1(7&A'()31&,%2,&,%1&.)/13&)'513(,2'5(&,%2,&,%1/&*2/

.1&#2""15&)+$'&-'&,%1&4),)31&,$&.1&2&9-,'1((6&,%2,&,%1/&#$)"5&.1&51+$(156&2'5&*2/&%2=1&,$&,1(,-4/&-'

+)."-#&.14$31&2&a)5016&a)3/6&$3&#-,/&#$)'#-"&310235-'0&,%1&+23,-#)"23&51,2-"(&$4&2&#$*+"-2'#1&#%1#;7

:%1&+)3+$(1&$4&,%-(&-'(,3)#,-$'&-(&.$,%&,$&-'()31&,%2,&,%1&.)/13&)'513(,2'5(&,%1&4)""&#%232#,13&$4&,%1

,2(;&,%1/&231&20311-'0&,$&+134$3*&2'5&,$&-'(,-""&2'&2++31#-2,-$'&4$3&,%1&(13-$)('1((&$4&#$'5)#,-'0

#$*+"-2'#1&#%1#;(7

[-=1&.)/13(&,%1&4$""$9-'0&-'(,3)#,-$'(`

General Information

Dress Requirements:
•!Report for duty in casual attire (jeans and T-shirt/sweatshirt). Do not dress up.
•!Males: clean shaven and wear little or no jewelry.
•!Females: wear little or no makeup and little or no jewelry.
•!Do not carry purse or bag into establishment (If using the “no ID” protocol, buyer will carry no ID. The

officer(s) will hold the buyer’s driver’s license or other ID).
•!Only carry the cash issued to the buyer for the purchase attempt.

Alcohol Consumption:
Buyers shall not consume any alcohol under any circumstances. Use of buyers who do have a history of prior
illegal alcohol or false ID use should be cleared with the local prosecutor prior to the compliance check.  The
professionalism of the compliance check operations and the buyer’s credibility as a witness could be severely
damaged if evidence arises that he or she consumes alcohol.

Pre-screen buyers to insure that they have not previously illegally consumed or purchased alcohol.  Explain
the legal system and the buyer’s potential role as a witness.  Should any case go to court or administrative
hearing, attorneys representing the seller/server/business will attempt to challenge the credibility of the
buyer.  Defense attorneys will question the buyer’s prior involvement in illegal alcohol sales, purchases,
consumption, or the use of false identification.  Stress that these questions must be answered truthfully
under oath.  If the buyer has engaged in any of the illegal activities, someone else likely knows about it and
defense attorneys may locate those people for use in impeaching the buyer.  Explain to the buyers that
perjury on the stand is a much more serious offense than illegal alcohol sales.

Scheduling:
Typical scheduling will involve one or more officers working with a team of two buyers.  Usually buyers will
alternate from site to site at off-sale establishments and will enter as two friends at on-sale establishments.
Some communities with few sites to check or limited resources will schedule one buyer to work alone with
one officer.

Pre-Operation:
•!Officer will conduct a cursory search of the buyer (pockets inside out, etc.) to document that the buyer is

not carrying cash other than the buy money issued at each site and that they do not have IDs with them.
•!Officer will photograph buyers at the beginning of each day of the compliance check operation.
•!Some departments do Preliminary Breath Tests.

Entrapment:
“Entrapment is the conception and planning of an offense by an officer, and his procurement of its
commission by one who would not have perpetrated it except for the trickery, persuasion, or fraud of the
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officer.” Sorrells v. United States 287 U.S.  435 (1932).  Compliance checks are broadly recognized as not
constituting entrapment. However, any actions by a buyer that could be seen as persuading someone who
would not normally commit a crime to do so, could be challenged as entrapment.  An example of such
improper conduct would be offering the seller/server a $10 bribe to make the sale.  It is important that law
enforcement personnel who conduct buyer training give buyers clear instructions about what can and what
should not be said during a purchase attempt.

General Procedures:
Ideally the buyer will say nothing (off-sale) or simply place the order (on-sale).  The less a buyer says during a
compliance check the easier testimony and report writing will be.  Buyers should not initiate any conversation
except what is necessary to order.  A buyer does not need to ask for a receipt, but if one is offered should
take it and give it to the officers to tag as evidence.   Also, saying little to the seller/server will help counter
arguments that the buyer coerced or enticed the seller into illegal activity.  A short standard speech from the
buyer also keeps the treatment of all sellers/servers and businesses uniform.  The buyer should, however,
be instructed to act as a normal person would.  If the clerk comments on the weather, the buyer should make
an appropriate response.

If a buyer enters an establishment and recognizes the clerk, waitperson, or bartender as someone they know,
the buyer should attempt to go to a different cash register or area of the bar/restaurant if practical.  If this is not
practical, or if another customer at the site is someone the buyer knows (uncle, teacher, neighbor, priest,
etc.) and the buyer does not want to be seen purchasing alcohol then she or he should return to the car.  The
second team buyer can go in or the officer can check the site at a later date with a different buyer team.

At almost all purchase attempts an officer will observe the buy and will also identify the seller.  However, in
some cases it will be necessary for the buyer to return to the store with the law enforcement officer to identify
the clerk, then return to the car while the officer completes the violator interview.

PURCHASE ATTEMPT:
The specific buy procedure will vary depending on the availability of a plainclothes officer as an observer
inside the business.

OFF-SALE COMPLIANCE CHECKS
Before starting the first check the officer(s) will review the procedure and will identify a major brand of beer to
be purchased.  To keep checks the same for all sites checked, purchase the same type of beer at each site.  If
they don’t stock the selected type, pick the most similar type available.

Where feasible the officer will monitor the establishment with the buyer.  Avoid initiating the buy attempt
during a very busy period.  Generally avoid extenuating circumstances to deny the server or seller the
defense of extraordinary circumstances.

1) Plainclothes officer enters the establishment and positions himself/herself where purchase can be
observed.

2) Buyer enters the establishment and goes directly to the beer cooler.

3) Buyer selects a six-pack of a pre-determined major brand of beer.

4) Buyer observes the sales counter and determines if anything unusual is occurring.
(If there is an unusual line at the counter, a dispute in progress between the clerk and a customer, or any
other unusual situation, buyer waits briefly for the situation to clear; if situation hasn’t cleared within five
minutes, buyer leaves without making a buy attempt.)

5) Buyer selects the least busy checkout (if business has more than one salesclerk on duty) and places beer
on counter.
If the wait is the same at all checkouts, buyer selects the checkout staffed by the youngest looking
person.
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If asked for age or date of birth:

6) Buyer answers truthfully by giving his/her real date of birth.  This tests the sellers ability to calculate age
from date of birth.  If a seller asks how old that makes the buyer the buyer should honestly state their age in
years.

If asked for an ID: (no ID protocol)

7) Buyer states that he or she is not carrying an ID.

If seller hesitates, or refuses sale:

8) Buyers states “My license is out in the car” or “I left my license at home” or some alternative excuse for not
having the license with him or her.  Vary excuses from wave to wave so that a standard line does not
become recognized as a sign that the young person is a police buyer. Buyer makes no additional
statements to encourage a sale.

If seller still refuses sale, or requests that buyer get ID in car:

9) Buyer says “I will get my ID and come back” and exits establishment.

If seller agrees to sale:

10) Buyer purchases beer. Buyer accepts receipt if offered, but does not request one.

11) Buyer exits establishment, staying with one of the officers at all times.  Agencies using the immediate
post-buy contact procedure may have the officer intervene once the sale is completed.  In such
circumstances the officer will direct the buyer.  Typically the buyer will go to the car and complete reports
while the inside officer interviews the seller.

12) Buyer fills out buyer report form in the car (see sample buyer’s report below).
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ON-SALE COMPLIANCE CHECKS
1)! The plainclothes officer enters the establishment and positions him/herself where a purchase can be

observed.
2)! The buyer sits at a table in a well-lit area, near the exit door, and if practical in sight of the observing officer.
3)! The buy team places an order appropriate to the establishment.

•! At a stand-alone bar  , buyer places an order for a common brand of bottled beer.  The second team
member should order a non-alcoholic drink (soda, ice-tea, coffee).

•! At a restaurant  , buyer places order for an inexpensive appetizer and a common brand of bottled beer
(if beer is available only on tap, buyer orders a glass). The second team member should order a non-
alcoholic drink (soda, ice-tea, coffee).

If asked for age or date of birth:

4) Buyer answers truthfully by giving his/her real date of birth.  This tests the seller’s ability to calculate age
from date of birth.  If a seller asks how old that makes the buyer, the buyer should honestly state his or her
age in years.

If asked for an ID: (no ID protocol)

5) Buyer states that he or she is not carrying an ID.

If seller hesitates, or refuses sale:

6) Buyers states “My license is out in the car” or “I left my license at home” or some alternative excuse for not
having the license with him or her.  Vary excuses from wave to wave so that a standard line does not become
recognized as a sign that the young person is a police buyer. Buyer makes no additional statements to
encourage a sale.

If seller refuses sale, or requests buyer get ID in car:

7) Buyer says “I don’t want the food either” and exits establishment (or if a plainclothes officer is inside
observing, waits for him/her to approach).

If seller agrees to sale:

8) Buyer purchases beer and appetizer.

a.! Immediate post-buy contact procedure.  Buyer awaits the arrival of the on-site plainclothes officer who
will take charge of preserving the alcohol sample and interview the seller.  Typically the officer will
direct the buy team to go to the car and complete reports.

b.! Delayed post-buy procedure. The buy team will not consume any alcohol! After alcohol and
food has been served, the buy team will observe site staff.  When no site staff is observing, the buyer
will pour a sample of the alcohol into an evidence bottle.  A team member should hide the evidence
bottle in a pocket, so its removal from the establishment will not be detected. The remaining alcohol
will be left at the table.  The team pays for the meal and drinks and leaves. (Some departments will
have buyers leave early—as soon as practical after being served alcohol—leaving payment for all food
and drinks ordered on the table.)

9) Buyer(s) notes the time and a careful description of the server/seller to put on reports.

10) Buyer exits establishment before or in the company of the plainclothes officer.

11)  Buyer fills out buyer report form in the car (see sample buyer’s report below).
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!"#$%&%$'(%)

Any Town/County Law Enforcement Agency

Date of Attempt:       /      /     Time in:  Time out:  Case No. 

Name of Business

Address

My name is                               .  I am        years of age.  My date of birth is:      /     /                                .
I was born in (  county  ), (  state  ).

PURCHASE
I purchased, (describe alcohol purchased),   an alcoholic beverage and paid $xx.xx to the seller described
below.

I was (  ) was not (  ) questioned as to my age.
I was (  ) was not (  ) asked for an ID.

REFUSAL TO SELL
I attempted to purchase (describe alcohol taken to the counter), an alcoholic beverage, but the seller:

(  ) refused to sell to me.
(  ) asked for an ID and when I gave my excuse for not having an ID refused to sell to me.
(  ) asked my age and when I said my true age refused to sell to me.

SELLER DESCRIPTION
The clerk/cashier/waitperson/bartender is: (Describe)
Male Female Hair color Shirt/Top color

Trousers/dress/bottom color  Height  Weight Age

Other (ID/name badge, etc.)

At the time of the purchase I did not possess nor did I display any form of written identification.

I have read the above statement and all facts are true and correct.

Print Name Signature Date

Witnessing Officer:
Print Name Signature Date
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Appendix O _ Site Packet Checklist

Report forms. Complete reports for both successes (refusal to sell) and failures (sales)
$ Observing officer’s report.  (If an inside observing officer is used.)
$ Buyer’s report - pens & clip board for ease of writing reports in the car between sites
$ Outside officer’s report

Evidence Tags with lines for date, time, location, contents, name of purchaser, officer signature
$ One tag for the alcohol sold
$ One tag for the cash used to purchase alcohol and seized as evidence

Evidence containers
$ Plastic food wrap and rubber bands/evidence tape to seal the top of bottles or glasses
$ Evidence bottles if samples of mixed drinks or glasses of beer are to be seized
$ Cooler or other device to hold containers upright conveniently

Camera & film
$ Photograph the buyer before the operation starts
$ Some agencies photograph the sellers who are to be charged to aid in court identification

Citations/summons if immediate citation is planned (generally requires the use of an inside observer
officer to meet the standard for misdemeanor arrest without a warrant).

Buy cash.  Use $5.00 bills and document the serial number for evidentiary purposes and to simplify
recovery from the cash register.

Copy of the notice letter to be issued to seller or server and manager in either success or failure, to
remind sellers and business owners that notice and warning were given.
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Appendix P _ Sample Congratulations Letters

To Licensee

N2,1

\->)$3&\-#1'(11

\->)$3&\-#1'(11&F)(-'1((

!5531((

H-,/6&C,2,16&r-+

N123&\-#1'(116

H$'032,)"2,-$'(&2'5&,%2';&/$)&4$3&/$)3&144$3,(&"125-'0&,$&/$)3&31#1',&()##1((&-'&+2((-'0&,%1&2"#$%$"

(2"1(&#$*+"-2'#1&#%1#;&#$'5)#,15&2,&/$)3&.)(-'1((7&R-3-'06&,32-'-'06&2'5&()+13=-(-'0&31(+$'(-."1

(,244&-(&1((1',-2"&,$&;11+-'0&/$)3&.)(-'1((&-'&#$*+"-2'#1&9-,%&,%1&"29(&2'5&$35-'2'#1(&310)"2,-'0&,%1

(2"1&$4&2"#$%$"7&&?1&2++31#-2,1&,%1&9$3;&/$)&%2=1&+),&-',$&,%-(&-*+$3,2',&+23,&$4&/$)3&.)(-'1((7

]1(+$'(-."1&2"#$%$"&(2"1(&.)(-'1((1(&231&2&31(+1#,15&+23,&$4&$)3&.)(-'1((&#$**)'-,/&2'5&/$)3

144$3,(&,$&%1"+&)(&;11+&2"#$%$"&$),&$4&,%1&%2'5(&$4&/$),%&231&2++31#-2,157

?1&9-""&310)"23"/&)(1&2"#$%$"&(2"1(&#$*+"-2'#1&#%1#;(&2(&2&,$$"&-'&$)3&144$3,(&,$&;11+&,%1&#$)',/

V,$9'h#-,/X&(2417&F/&9$3;-'0&,$01,%13&91&#2'&*2;1&2&5-44131'#17&&M"12(1&+2((&,%1&1'#"$(15&"1,,13&$'

,$&/$)3&1*+"$/11&9%$&+134$3*15&#$331#,"/&5)3-'0&,%1&#$*+"-2'#1&#%1#;7&_11"&4311&,$&#$',2#,&)(&-4

91&#2'&.1,,13&9$3;&9-,%&/$)7

b$)3(&-'&C241,/6

H%-14&$3&C%13-44

J'#"7`&&\1,,13&,$&1*+"$/11
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To seller

N2,1

J*+"$/11&_-3(,&i&\2(,&E2*1

\->)$3&\-#1'(11&F)(-'1((

!5531((

H-,/6&C,2,16&&r-+&H$51

N123&VC1""13X6

H$'032,)"2,-$'(&$'&/$)3&31#1',&#$**1'52."1&+134$3*2'#1&5)3-'0&,%1&2"#$%$"&(2"1(&#$*+"-2'#1&#%1#;

#$'5)#,15&2,&/$)3&9$3;+"2#17&&b$)3&51#-(-$'&,$&314)(1&2"#$%$"&(2"1(&,$&$)3&)'513201&.)/13&314"1#,(

/$)3&#$**-,*1',&,$&.1-'0&2&31(+$'(-."1&*1*.13&$4&,%1&2"#$%$"&(2"1(&-'5)(,3/7&&:%1&18,32&,-*1&/$)

,$$;&,$&1'()31&,%2,&/$)3&#)(,$*13&92(&$4&"102"&201&(2=15&/$)&43$*&42#-'0&#3-*-'2"&#%2301(&2'5

(1=132"&%)'5315&5$""23(&-'&4-'1(7&&!(&/$)&"-;1"/&;'$96&,%1&+1'2",-1(&4$3&-""102""/&+3$=-5-'0&2"#$%$"&,$

/$),%6&-'#")5-'0&(1""-'0&2"#$%$"6&#2'&.1&2(&%-0%&2(&B)+.,0;&'*P)'2'&3)+,&*'$2+;E&2'5&B)+.,0;

'*P)'2'&N*)"&.,+;,+#,E&-'&a2-"7&&]14)(-'0&,$&(1""&2"#$%$"&,$&)'513201&#)(,$*13(&-(&,%1&d3-0%,&,%-'0e&,$

5$<&-,&-(&2"($&12(-13&2'5&#%12+13&4$3&/$)&-'&,%1&"$'0&3)'7

b$)3&"29&1'4$3#1*1',&201'#/&#$'5)#,(&2"#$%$"&(2"1(&#$*+"-2'#1&#%1#;(&.1#2)(1&91&#231&2.$),

/$),%&2##1((&,$&2"#$%$"7&?%1'&)'513201&+1$+"1&53-';&,%1/&%2=1&*$31&#23&#32(%1(6&01,&-'=$"=15&-'

=-$"1'#1&2'5&+1,,/&#3-*1&*$31&$4,1'6&2'5&231&*$31&2+,&,$&01,&+310'2',&$3&#$',32#,&2&(18)2""/

,32'(*-,,15&5-(12(17&b$)3&144$3,(&,$&;11+&2"#$%$"&$),&$4&,%1&%2'5(&$4&)'513201&53-';13(&231&%1"+-'0

;11+&$)3&#$**)'-,/&%12",%/&2'5&(2417&:%2';(&4$3&5$-'0&,%1&3-0%,&,%-'0&2'5&;11+&)+&,%1&0$$5&9$3;s

b$)3(&-'&C241,/6

H%-14hC%13-44
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Appendix Q _ Post Buy News Release

=$@$70$K&&VN2,1X

*E%A7/AK&&VE2*16&M%$'1&m6&!'/&:$9'hH-,/hH$)',/&\29&J'4$3#1*1',X

!"#$%$"&(2"1(&"29&#$*+"-2'#1&#%1#;(&9131&#$'5)#,15&.1,911'&&V52,1(X&$'&VmX&.)(-'1((1(

"-#1'(15&,$&(1""&2"#$%$"-#&.1=13201(7&&?$3;-'0&9-,%&+"2-'#"$,%1(&2'5&)'-4$3*15&$44-#13(6&)'513201

/$),%(&1',1315&,%1(1&.)(-'1((1(&2'5&2,,1*+,15&,$&-""102""/&+)3#%2(1&2"#$%$"-#&.1=13201(7&VA'(13,

')*.13X&.)(-'1((1(&314)(15&,$&(1""&,$&$)3&)'513201&.)/13(7&:%1&144$3,(&$4&,%1(1&31(+$'(-."1&.)(-'1((

+1$+"1&231&#$**1'5157

]1031,,2."/6&VmX&$4&,%1&.)(-'1((1(&#%1#;15&42-"15&,$&#$*+"/&9-,%&,%1&"29&2'5&($"5&,$&,%1

)'513201&.)/13(7&&:%1(1&#2(1(&%2=1&.11'&31413315&,$&V#$)',/h#-,/&2,,$3'1/6&#$)',/&.$235h#-,/

#$)'#-"X&4$3&2++3$+3-2,1&2#,-$'7

A""102"&2"#$%$"&)(1&./&)'513201&+13($'(&#$',3-.),1(&,$&#3-*16&#23&#32(%1(6&-'a)3-1(6&2'5&512,%(7

\29&1'4$3#1*1',&$44-#13(&4-'5&,%2,&2"#$%$"&2"($&%2(&2&3$"1&-'&*2'/&$4&,%1&*$31&431>)1',&*-'$3&#3-*1(

2'5&')-(2'#1(&,%2,&5103251&,%1&>)2"-,/&$4&"-41&-'&$)3&#$**)'-,/7&&P2'/&'$-(1&#$*+"2-',(6&=2'52"-(*6

"-,,13-'06&2'5&(-*-"23&')-(2'#1(&-'=$"=1&/$)'0&+1$+"1&9%$&%2=1&.11'&53-';-'07&&M)."-#&%12",%&$44-#-2"(

31+$3,&,%2,&2"#$%$"&)(1&2'5&2.)(1&-(&2"($&#$''1#,15&9-,%&,11'201&+310'2'#/6&(18)2""/&,32'(*-,,15

5-(12(1(6&2'5&$,%13&%12",%&+3$."1*(7&?1&%2=1&"123'15&,%2,&,%1&#$**)'-,/&2'5&$)3&/$),%&231&(2413

2'5&%12",%-13&9%1'&,%1/&5$'G,&(,23,&)(-'0&2"#$%$"&)',-"&24,13&201&KL7&M3$=-5-'0&2"#$%$"&,$&2'&)'513201

+13($'&-(&2&V)+.,0;&#0)',&#"*..)3)#*;)$+E&+)'-(%2."1&./&4-'1(&)+&,$&B)+.,0;&'*P)'2'&3)+,&*'$2+;E&2'5

)+&,$&B)+.,0;&'*P)'2'&N*)"&;)',E&-'&a2-"7&&:/+-#2"&$441'513(&231&4-'15&(1=132"&%)'5315&5$""23(&BF);,

"$#*"&$01)+*+#,&*+1&);.&3)+,&.;02#;20,&)+&("*#,&$3&;%).&.,#;)$+&)3&*((0$(0)*;,E7

M"12(1&%1"+&)(&;11+&,%1&'18,&01'132,-$'&(2416&;11+&2"#$%$"&$),&$4&,%1&%2'5(&$4&$)3&/$),%7
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Appendix R _ Expert Testimony Guide

:3/&,$&01,&-',$&1=-51'#1&,%1&4$""$9-'0&'102,-=1&#$'(1>)1'#1(&$4&)'513201&53-';-'0`

!"#$%$"6&1=1'&-'&(*2""&>)2',-,-1(6&1441#,(&,%1&%-0%1(,&"1=1"(&$4&312($'-'0&-'&,%1&*-'5&4-3(,7&&Z)50*1',
-(&-*+2-3156&-'%-.-,-$'(&231&()++31((156&2'5&1*$,-$'(&#$*1&,$&,%1&()342#17&&:%1(1&1441#,(&231&9%/
*2'/&25)",(&-'#")51&2"#$%$"&-'&($#-2"&(-,)2,-$'(&,$&12(1&#$'=13(2,-$'&2'5&31"28&-',13'2"&.233-13(&,$
+13($'2"&-',132#,-$'7&&b$)'0&+1$+"1&231&a)(,&"123'-'0&%$9&,$&($#-2"-B1`&9%1'&,$&,3)(,6&9%1'&,$
5-(#$)32016&9%1'&,$&+)3()1&3$*2',-#&$3&+%/(-#2"&25=2'#1(6&9%1'&,$&,2;1&$441'(1&2,&#%2""1'01(&2'5
9%1'&,$&31(+$'5&,$&,%312,(7&&A**2,)31&a)501*1',&-(&#%2""1'015&./&,%1(1&51#-(-$'(7&!55-'0&2"#$%$"&,$
,%1&.32-'&()++31((1(&-**2,)31&-'%-.-,-$'(&2'5&(1,(&"$$(1&=$"2,-"1&1*$,-$'(&9%-#%&$4,1'&"125(&,$&,%1
,%312,(&,$&+)."-#&(241,/&,%2,&2"#$%$"&(2"1(&"29(&231&51(-0'15&,$&+31=1',7

• Auto crashes continue to be the number one cause of untimely death of young adults.

• Vandalism often is committed by offenders under the influence of alcohol.

• Many thefts and burglaries are committed by juveniles.  Many of these kids are seeking alcohol or
property to sell to get money to buy alcohol or other drugs.

• Many sexual assaults and rapes involve both perpetrators and victims who have been drinking.

• Unplanned sexual activity leading to teen pregnancy or sexually transmitted diseases often occurs
when one or both of the partners have been drinking.

• Alcohol poisoning—drinking to extreme intoxication—often occurs with the more inexperienced
youthful drinkers. As alcohol levels in the blood increase it progresses to the parts of the brain that
control basic involuntary actions such as breathing.  Blocked airways or pneumonia from aspirated
vomit and respiratory slowdown to the point of respiratory failure are the typical mechanisms of
alcohol poisoning deaths.

• Impaired judgment leads to falls, drowning, and other injuries stemming from a combination of
attempting risky activities and the reduced coordination and reaction time of a person under the
influence of alcohol.

• There is increased risk of suicide among heavy drinking adolescents.

F1/$'5&,%1(1&31"2,-=1"/&-**15-2,1&1441#,(&$4&2"#$%$"&)(16&2"#$%$"&)(1&./&/$),%&2"($&2441#,(&,%1-3

"-=1(&"$'0I,13*7

• Research shows that people who start drinking after turning age 21 drink less often and in lower risk
amounts than those who start drinking at an earlier age.

• A large number of adult criminals have substance abuse problems and frequently commit crimes
while under the influence of alcohol or drugs.   Many alcohol counselors report that these conditions
began during the criminal’s youth, typically starting with drinking alcohol.

N3-';-'0&5)3-'0&51=1"$+*1',2"&/123(&-'#312(1(&,%1&3-(;&$4&51=1"$+-'0&2'&255-#,-$'6&2'5&,%1&32,1&2,

9%-#%&2'&255-#,-$'&9-""&$##)37&&J=-51'#1&()001(,(&,%2,&,%131&#2'&.1&2&01'1,-#&+315-(+$(-,-$'&,$

2"#$%$"&255-#,-$'6&.),&,%1(1&1441#,(&231&(*2""7&&:%1&,1'51'#/&,$&53-';&-(&1441#,15&*$31&./

1'=-3$'*1',2"&#-3#)*(,2'#1(6&+23,-#)"23"/&,%1&12(1&$4&2##1((&,$&2"#$%$"7
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:%1&.$5/6&+23,-#)"23"/&,%1&+23,(&$4&,%1&.32-'&-'=$"=15&-'&%-0%13&312($'-'06&51=1"$+(&2,&2&42(,&32,1

5)3-'0&,%1&4-3(,&KQ&/123(&$4&"-417&?%-"1&,%-(&51=1"$+*1',&-(&$##)33-'06&2"#$%$"&255-#,-$'&9-""&(-*-"23"/

51=1"$+&42(,7&^11+-'0&2"#$%$"&$),&$4&,%1&%2'5(&$4&$)3&/$),%&9-""&0-=1&,%1*&2&.1,,13&#%2'#1&,$&2=$-5

255-#,-$'7&&!(&25)",(6&,%1&+3$#1((&$4&03$9,%&-(&("$9136&2'5&,%1&+3$#1((&$4&.1#$*-'0&255-#,15&-(

("$9137&&!5)",(&%2=1&.1,,13&a)50*1',&2'5&*$31&18+13-1'#1&9-,%&9%-#%&,$&)'513(,2'5&,%1&1=$"=-'0

#32=-'0(&2'5&)301(7

!"#$%$"&%2(&.11'&(%$9'&,$&.1&2&d02,192/e&53)07&&O(-'0&2"#$%$"&2(&2&,11'&-'#312(1(&,%1&3-(;&$4&2"($

)(-'0&$,%13&-""102"&53)0(7
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Appendix S _ Other Issues & Strategies

Patrol Walk-Through

O'-4$3*15&+2,3$"&$44-#13(&92";&,%3$)0%&2"#$%$"&(2"1(&1(,2."-(%*1',(7&&:%1/&#%1#;&,%1&201

-51',-4-#2,-$'&$4&2'/&-'5-=-5)2"(&9-,%&2"#$%$"&9%$&2++123&)'513&,%1&"102"&53-';-'0&2017&&P2'2013(&$4

.23(&31+$3,&,%-(&(,32,10/&-(&=13/&1441#,-=1&-'&;11+-'0&(13=13(&2'5&.23,1'513(&-'&#$*+"-2'#1&9-,%&201

=13-4-#2,-$'&+$"-#-1(7&&Z)3-(5-#,-$'(&9-(%-'0&,$&-'-,-2,1&92";I,%3$)0%(&(%$)"5&9$3;&9-,%&$9'13(&2'5

*2'2013(6&+3$=-51&25=2'#1&'$,-#1&.14$31&-'-,-2,-'0&,%1&+3$032*6&2'5&;11+&,%1&+3$#1((&"$9&;1/7

Investigate the Source

LECAX!"//$00!AE!"@/EXE@

]1(123#%&$'&,%1&($)3#1(&$4&2"#$%$"&4$3&)'513201&/$),%&()001(,(&,%2,&-'&*2'/&#"$(1I;'-,

#$**)'-,-1(6&.$,%&-''13I#-,/&2'5&3)32"6&($*1&.)(-'1((1(&310)"23"/&(1""&2"#$%$"&,$&/$),%&d$),&,%1
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d$),&,%1&.2#;&5$$37e&&J'#$)3201&$44-#13(&,$&-'#")51&"$#2,-'0&($)3#1(&$4&2"#$%$"&4$3&/$),%&-'&,%1-3
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3%AE('/7A$&!;$B0E%0!3%?E@?$&!'%!*B'D$!b!GB7/Z!AX$!>ECB/$

A'#")51&2"#$%$"&-'=$"=1*1',&2'5&2"#$%$"&($)3#1(&2(&(,2'5235&>)1(,-$'(&$'&-'=1(,-02,-$'&2'5&2331(,
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2'5&#$',3-.),1&,$&#3-*1&-'&,%1&#$**)'-,/7&:32#;-'0&,%1&($)3#1(&$4&2"#$%$"&#$'()*15&./&+1$+"1
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Appendix T _ Sample Parental Consent and Participant Consent
Forms

Parental Consent
M231',2"&#$'(1',&4$3&/$),%&9%$&(13=1&2(&.)/13(&-'&2&#$*+"-2'#1&#%1#;&$+132,-$'&-(&01'132""/&'$,

31>)-315&9%1'&,%1&/$),%&-(&201&Lc&$3&$"5137&&R$91=136&*2'/&201'#-1(&1"1#,&,$&31>)-31&+231',2"

#$'(1',&4$3&/$),%4)"&.)/13(&9%$&"-=1&2,&%$*1&9-,%&,%1-3&+231',(7&&M231',2"&#$'(1',&-'&,%-(

#-3#)*(,2'#1&-(&2&#$**)'-,/&31"2,-$'(&,$$"&2'5&-(&31(+1#,4)"&$4&,%1&-*+$3,2',&3$"1&+231',(&#$',-')1

,$&+"2/&-'&,%1&"-=1(&$4&/$)'0&25)",(&9%$&31(-51&9-,%&,%1*7&&P2'/&201'#-1(&#$*.-'1&31#3)-,*1',&2'5

,32-'-'0&$4&,$.2##$&2'5&2"#$%$"&.)/13(&2'5&(-*+"-4/&,%1-3&+3$#15)31(&./&)(-'0&+231',2"&#$'(1',

4$3*(&,%2,&231&2++3$+3-2,1&4$3&.$,%&,%1&,$.2##$&.)/13(&V9%$&231&,/+-#2""/&201&LT&$3LWX&2'5&,%1

/$)'0&25)",&2"#$%$"&.)/13(7

!&01'132"&#$'(1',&4$3*&*131"/&5$#)*1',(&,%1&+231',G(&29231'1((&$4&2'5&20311*1',&9-,%&,%1

/$),%G(&-'=$"=1*1',7&&_$3*2"&"102"&92-=13(&$4&"-2.-"-,/&#"2-*(&231&2"($&-'&01'132"&)(17&!&92-=13&$4

#"2-*(&-(&2&4$3*2"&"102"&5$#)*1',6&,%1&"2'0)201&4$3&9%-#%&*2/&=23/&51+1'5-'0&$'&(,2,1&"297

N1+23,*1',(&'115-'0&()#%&4$3*(&(%$)"5&#$'()",&,%1-3&"102"&#$)'(1"7&&!&*$51"&$4&2&01'132"&#$'(1',

4$3*&-(&+3$=-515&$'&,%1&4$""$9-'0&+2017&&&

Participant Consent Form
P2'/&201'#-1(&2(;&/$),%&.)/13(&,$&#$*+"1,1&2&+23,-#-+2',&#$'(1',&4$3*7&!&+23,-#-+2',&#$'(1',

4$3*&#$'4-3*(&,%1&20311*1',&,$&(13=1&2(&2&.)/13&2'5&514-'1(&18+1#,2,-$'(&2'5&"-*-,2,-$'(7&&&:%-(&,$$"

31-'4$3#1(&,%1&-*+$3,2'#1&$4&VLX&,%1&.)/13G(&#$*+"-2'#1&9-,%&2"#$%$"&"29(6&VKX&*2-',1'2'#1&$4

#$'4-51',-2"-,/&$4&,%1&+"2'&2'5&1=-51'#16&2'5&VSX&2#;'$9"150*1',&$4&,32-'-'07&&!&*$51"&$4&2&b$),%

M23,-#-+2',&H$'(1',&_$3*&-(&+3$=-515&4$""$9-'0&,%1&(2*+"1&+231',2"&#$'(1',&4$3*7
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()++"/&$4&2"#$%$"&,%2,&-(&2##1((-."1&./&)'513201&/$),%&-(&$'1&-*+$3,2',&,$$"&-'&2&#$*+31%1'(-=1

+3$032*&$4&51,133-'0&)'513201&53-';-'07&&b$),%&9%$&231&$4&2016&43-1'5(6&2'5&31"2,-=1(Χ($I#2""15&($#-2"

+3$=-513(Χ231&$'1&($)3#1&$4&2"#$%$"&4$3&)'513201&/$),%7&&\-#1'(15&"->)$3&(,$31(6&#$'=1'-1'#1&(,$31(6

.23(&2'5&31(,2)32',(&231&2'$,%13&($)3#17&&:%1&18+13-1'#1&$4&"29&1'4$3#1*1',&23$)'5&,%1&#$)',3/&2'5

O'-=13(-,/&31(123#%&()001(,&,%2,&-'&#$**)'-,-1(&9-,%$),&2#,-=1&1'4$3#1*1',&+3$032*(6&/$),%&231

(13=15&2"#$%$"&9-,%$),&AN&2,&2++3$8-*2,1"/&4-4,/&+13#1',&$3&*$31&$4&"-#1'(15&1(,2."-(%*1',(7&&:%1

*$(,&1441#,-=1&+$"-#1&(,32,10-1(&4$3&51,1#,-'0&2'5&51,133-'0&-331(+$'(-."1&25)",(&9%$&+3$=-51&$3&(1""

2"#$%$"&,$&)'513201&/$),%&31>)-31&,%1&)(1&$4&)'513201&+1$+"1&2(&.)/13(7

b$)3&#%-"5&%2(&18+31((15&2'&-',131(,&-'&(13=-'0&2(&2&/$),%4)"&.)/13&2'5&91&(11;&/$)3&#$'(1',&4$3

,%1-3&+23,-#-+2,-$'7&&A'&#$*+"-2'#1&#%1#;(&2'5&(%$)"513I,2+&$+132,-$'(&,%1&/$),%4)"&.)/13&9-""&*2;1

2'&2,,1*+,&,$&+)3#%2(1&2"#$%$"&43$*&2&#$**13#-2"&$3&($#-2"&+3$=-5137&&A4&2"#$%$"&-(&+3$=-515&-""102""/6

"29&1'4$3#1*1',&2#,-$'&-(&,2;1'&202-'(,&,%1&(1""13&$3&+3$=-513&2'56&9%1'&2++3$+3-2,16&25*-'-(,32,-=1

2#,-$'&-(&,2;1'&202-'(,&,%1&"->)$3&"-#1'(117

b$),%&(13=-'0&2(&.)/13(&231&)'513&#$'(,2',&()+13=-(-$'&,%3$)0%$),&,%1(1&$+132,-$'(7&&?%-"1&*$(,

#2(1(&5$&'$,&-'=$"=1&+)."-#&,3-2"(&$3&%123-'0(6&-,&-(&+$((-."1&,%2,&,%1&/$),%&.)/13&*2/&'115&,$&2++123

2(&2&9-,'1((&2,&($*1&4),)31&52,17

b$),%&.)/13(&01'132""/&4-'5&,%1&18+13-1'#1&$4&9$3;-'0&9-,%&"29&1'4$3#1*1',&18#-,-'0&2'5

15)#2,-$'2"7&&C13=-'0&2(&2&/$),%&.)/13&-(&2&+)."-#&(13=-#1&,%2,&*2'/&/$),%&%2=1&4$)'5&.1'14-#-2"

9%1'&"-(,15&$'&#$""101&$3&1*+"$/*1',&2++"-#2,-$'(7&C13=-'0&2(&2&/$),%&.)/13&-(&+23,-#)"23"/

2++3$+3-2,1&4$3&2'/$'1&#$',1*+"2,-'0&2&#23113&-'&"296&"29&1'4$3#1*1',6&$3&+)."-#&%12",%7

b$)3&(-0'2,)31&$'&,%-(&4$3*&-'5-#2,1(&/$)3&#$'(1',&4$3&/$)3&($'&$3&52)0%,13&,$&(13=1&2(&2&/$),%

.)/13&4$3&"29&1'4$3#1*1',&$+132,-$'(&5-31#,15&2,&2"#$%$"&201I$4I(2"1&"29(7&&M23,-#-+2,-$'&2(&2&/$),%

.)/13&-(&=$")',23/7&&b$)3&($'&$3&52)0%,13&%2(&,%1&3-0%,&,$&9-,%5329&2,&2'/&,-*17&&M"12(1&(-0'&2'5

31,)3'&,%-(&4$3*7

A&%131./&0-=1&*/&#$'(1',&4$3&*/&($'h52)0%,136&qqqqqqqqqqqqqqqqqqqqqqqqqq6&,$&(13=1&2(&2&/$),%

.)/13&4$3&,%1&&VJ',13&'2*1&$4&/$)3&"29&1'4$3#1*1',&201'#/7X

qqqqqqqqqqqqqqqqqqqqqqqqqqqqqqqqqq qqqqqqqqqqqqqqq

C-0'2,)31&$4&M231',&$3&[)235-2' N2,1

b$)3(&-'&C241,/6

H%-14&$3&C%13-44
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Sample Youth Participant Consent Form

E2*1qqqqqqqqqqqqqqqqqqqqqqqqqqqqqqqqq

Date of Birth___________________________

N2,1&$4&F-3,%&5$#)*1',2,-$'`&V31>)-31&/$),%&.)/13&,$&+3$5)#1&2'5&2,,2#%&#$+/&$4&($*1&"102"&+3$$4&$4&201X
.-3,%&#13,-4-#2,1&qqqqq&& +2((+$3,&qqqqq& 53-=13G(&"-#1'(1&qqqqq

Instructions:  Carefully read each line below.  Please ask questions about anything you do not completely
understand.  Your signature indicates that you understand and are willing to abide by all the terms of this
agreement.

A&)'513(,2'5&,%2,&,%1&+)3+$(1&$4&,%1&#$*+"-2'#1&#%1#;&$+132,-$'&-(&,$&2((1((&,%1&#$*+"-2'#1&9-,%
201I$4I(2"1&"29(&./&2,,1*+,-'0&,$&+)3#%2(1&2"#$%$"7

A&)'513(,2'5&2'5&20311&,%2,&A&2*&'$,&,$&+)3()1&$3&+23,-#-+2,1&-'&2'/&$+132,-$'&31"2,-'0&,$&2""1015
2"#$%$"&(2"1(&=-$"2,-$'(&)'"1((&A&2*&)'513&,%1&5-31#,&()+13=-(-$'&$4&2&"29&1'4$3#1*1',&$44-#13&$3
"-#1'(-'0&-'(+1#,-$'&$44-#-2"7

A&)'513(,2'5&,%2,&(+1#-4-#&-'4$3*2,-$'&2.$),&,%1&)'2''$)'#15&#$*+"-2'#1&#%1#;(&-(&#$'4-51',-2"&2'5
20311&,%2,&A&9-""&'$,&5-(#)((&+"2'(6&52,1(6&,-*1(6&$),#$*1(6&$3&51,2-"(&$4&(+1#-4-#&-'(+1#,-$'(6
-'#")5-'0&.),&'$,&"-*-,15&,$&31,2-"&"$#2,-$'(6&31,2-"&(,244&*2;-'0&(2"1(&,$&)'513201&.)/13(6&'$3&,%1
-51',-,/&$3&51(#3-+,-$'&$4&"29&1'4$3#1*1',&+13($''1"&9$3;-'0&-'&+"2-'&#"$,%1(6&)'"1((&5-31#,15&./
$44-#-2"(&$4&,%1&"29&1'4$3#1*1',&201'#/&$3&+)3()2',&,$&"102"&+3$#115-'0(7

A&20311&'$,&,$&=-$"2,1&2'/&"29(&$3&#$**-,&2'/&#3-*1(&9%-"1&+23,-#-+2,-'0&-'&)'2''$)'#15&#$*+"-2'#1
#%1#;(7

A&)'513(,2'5&,%2,&-4&A&=-$"2,1&2'/&"29(6&18#1+,&,%1&$'1&A&2*&032',15&-**)'-,/&43$*6&,%2,&A&*2/&.1
31(+$'(-."1&4$3&,%$(1&=-$"2,-$'(7

A&20311&,$&31"-'>)-(%&2""&2"#$%$"&+3$5)#,(&+)3#%2(15&2(&,%1&31()",&$4&,%1(1&#$*+"-2'#1&#%1#;(6&2'/
#%2'01&2'5&2""&)')(15&*$'1/&,$&,%1&25)",&()+13=-($37

A&)'513(,2'5&,%2,&,%1&$.a1#,-=1&$4&#$*+"-2'#1&#%1#;(&-(&,$&,1(,&#$*+"-2'#1Χ2&()##1((4)"&#$*+"-2'#1
#%1#;&-(&$'1&9%131&,%1&(1""13h+3$=-513&314)(1(&,$&+3$=-51&2"#$%$"6&2#,-'0&-'&#$*+"-2'#1&9-,%&,%1&"297
:%1&0$2"&$4&2&.)/13&-(&,$&2((-(,&"29&1'4$3#1*1',&-'&#$'5)#,-'0&2&42-3&,1(,7&:%1&.)/13&*)(,&'$,&#$13#1
,%1&#"13;6&92-,+13($'6&$3&.23,1'513&-',$&(1""-'07

A&20311&,$&.1&#$*+"1,1"/&,3),%4)"&9%1'&31+$3,-'0&9%2,&%2++1'15&5)3-'0&12#%&#$*+"-2'#1&#%1#;7

A&%2=1&+23,-#-+2,15&-'&,32-'-'0&+3$=-515&./&VJ',13&'2*1&$4&"29&1'4$3#1*1',&201'#/X&2'5&A&20311&,$
25%131&,$&,%1&+3$,$#$"&18+"2-'15&-'&,%2,&,32-'-'07

b$),%G(&E2*1&V+3-',Xqqqqqqqqqqqqqqqqqqqqqqq& b$),%G(&C-0'2,)31&qqqqqqqqqqqqqqqqqqqqqq
N2,1qqqqqqqqqqqqq

?-,'1((&qqqqqqqqqqqqqqqqqqqqqqqqqqq && N2,1&qqqqqqqqqqqq
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